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Slidefilms Growing Popularity 
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rom one little reel 


The postwar market — a market of new materials, new products, 
and new customers. Those who adjust their manufacturing, train- 
ing and marketing methods to the faster, more efficient tempo 
made possible by Victor 16mm Magic will be the leaders. Quick 
reconversion to peacetime production methods through the in- 
telligent use of training films; training of sales and service per- 
sonnel rapidly and thoroughly; demonstrating and selling to a 
million customers at a time — scattered all over the world, speak- 
ing a score of languages, will be essential for postwar industry 


and business. 


Victor 16mm sound motion picture equipment offers the medium, 
Victor’s world-wide sales and service organization offers the co- 
operation you may need. Let your nearby Victor distributor help 
plan and set up a training program to suit your specific require- 
ments; advise and guide you in the preparation of sound film 


sales aids to vitalize your postwar marketing. 


Vietor Animatograph 
Corporation 


Home Office and Factory: Davenport, lowa 
New York (187, 330 W. 42d St. © Chicago (1), 188 W. Randolph 
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Three All-Important Steps 
in Creating 
A Successful Training Film 
































PROOF 


If you want proof that Caravel 
Plans get results, check with 
American Bible Society 
American Can Company 
American Viscose Corporation 
The Bates Manufacturing Company 
Bethlehem Steel Company 
Black & Decker Manufacturing Company 
The Borden Company 
Calco Chemical Company, Inc. 
Cluett, Peabody & Company, Inc. 
Dictaphone Corporation 
E. I. duPont de Nemours 
Eberhard Faber Pencil Co. 
Ethyl Gasoline Corp. 
General Motors Corporation 
Godfrey L. Cabot, Inc. 

The B. F. Goodrich Company 
Hart Schaffner & Marx 
Jenkins Bros. 
Johns-Manville Corporation 
Kenwood Mills 
Mohawk Carpet Mills, Inc. 
National Biscuit Company 
National Lead Company 
Pepsi-Cola Co. 
Remington Arms Company 
Socony-Vacuum Oil Company, Inc. 
The Texas Company 
United States Rubber Company 


OR ANY OTHER CARAVEL CLIENT 
































W: HAVE LONG SINCE LEARNED that it takes a powerful lot of 
THINKING to create a successful training film... 


And yet—to paraphrase a great philosopher—the lengths to which 
people will sometimes go to AVOID thinking are beyond belief! 


Here, then, is a one-two-three procedure which we at Caravel 
employ consistently —to keep our thinking on the beam: 


First — think of your prospective audience: Whom do you 
aim to reach? What do they already know about the sub- 
ject? What do they NEED to know? What type of treatment 
will assure the most favorable response? 


Second —think of your budget: Will it permit you to do the 
type of job that will produce RESULTS... that will prove an 
investment rather than an expenditure? How should the 
money be apportioned in order to deliver utmost value? 





Third — picture YOURSELF as a member of the audience: 
What information and suggestions would you specially 
appreciate? What would you find most helpful in meeting 
the daily problems of your job? 


Frankly, we don't like the effort of thinking any better than the 
other fellow ... 


But—no one has yet come along who could show us an easier and 
better way to create a successful training film. 


CARAVEL FILMS 


INCORPORATED 


New York * 730 Fifth Avenue « Tel. Circle 7-6112 
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cHOOSE DA-LITE screens: 


Learn by watching movies or a program of slidefilms pays to own screens that will last . . . screens with a 
. that’s the way G. I. Joe does it . . . that’s the way respected trademark . . . with Da-Lite design. From 1909 

Rosie the Riveter does it . . . because it’s fast. If one to today . . . the finest ever built. For better pictures 

picture is worth a thousand words, how much is a set of enduring service — pick Da-Lite when you buy a screen. 


slides or a movie worth? 


And what will private business do with their projectors Yo hides @ bthles —“Mave Lente. Piniisiil olinune alt padsiiiis tihicbuns 
courtesy of Edison General Electric 
and screens when the war ends? Keep right on using them ing in Less Time”. Tells you how —Avpliance Co., Ine. 
. even more extensively . . . to teach — to demonstrate to use visual aids. It’s yours for 
to sell every product under the sun. That’s why it the asking. 





DA-LITE SCREEN COMPANY, INC. 


Dept. 2BS 2711-23 No. Crawford Avenue Chicago 339, Ill. Buy More War Bonds! 


FOR OVER ONE-THIRD OF A CENTURY MAKERS OF THEATRICAL AND NON-PROFESSIONAL SCREENS 


Reg. U. S. Pat. Off 
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moments to reassemble. 





An tubes accessible 
AX 


R emovable 
amplifier 


cover 








RCA projector parts are all accessible. With only a screw driver and an open-end 
wrench, you can take this projector apart for cleaning or replacement—it takes just a few 


' 
Pecjention lamp — Gadanee lens — Projection lens holder and picture gate 


These parts are completely removable, without the use of tools, simple to clean and replace 

























- p carriage 
swings open, 
condenser lens and 
reflector within 
easy reach 


Becker lamp and 
sound lens bracket 
swings open. 
Photocell accessible 
within light shield 











ther Features: the new RCA 16mm. projector will 
include other important advances in projector design, such as even- 
tension take-up; coated lenses; simplified film path for easy thread- 
ing; amplifier with inverse feedback for true sound; rewind without 
changing reels; standard tubes and lamps; sound stabilizer to keep 
sound on pitch; aerodynamic cooling to prevent hot spots; lower 
film loop adjustable while in operation; theatrical framing. 


Availability * Because of military demands these new RCA 
projectors are not available now for civilian use. But plan to see the 
new RCA projector before you purchase post-war equipment. Radio 
Corporation of America, Sound Equipment Section, Camden, N. J. 





RCA 16mm. PROJECTORS 
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Buy 
WAR 
BONDS 


70.6331 .91 








ARS ARE WON by men and women in uniform. 
Industry merely provides the tools. among which our 
medium has proved one of the most effective. We're 
not boasting when we point with pardonable pride to 
more than 200 sound motion pictures that bear the 
Wilding logotype. productions since 1942 for the Armed 
Forces. We were commissioned to write them and 
bring them to the sereen. Naturally we regret the 
necessity for greatly limiting our service to civilian 
customers. 

Creators and Producers 

of Sound Motion Pictures 


for Commercial, Educational 


and Television A pplication. 














Wilding Picture Productions, Ine. 


e Se BVELAND ca p> et- 8°03 F 3 CHICAGO % HOLLYWOOD 
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A PROVEN Aid 


To Business 





..-. 16 mim. 
Sound on Film 

















Ampresound 
Model YSA 


THe WAR has driven home dramatically 
a truth long known to many business 
men — 16 mm. sound motion pictures are 
one of the most effective aids available to 
modern industry. They offer the unusual 
combination of motion, sound and color. 
They create an illusion of reality on an un- 
limited scope. They are one of the best 
methods for transmitting skills, demonstrat- 
ing products, training salespeople and 
publicizing vividly production methods and 
company Titers. 


Ampro projectors are playing a leading 
role in bringing 16 mm. sound films to 
thousands of leading industrial and mer- 
chandising firms. The rugged dependability 
and other important features that have 
made Ampro so popular with business have 
also been recognized by all branches of 
the U. S. Army and Navy. As a result, now 
practically 100% of Ampro output goes to 
our armed forces. 








An unusually interesting and informative 
story entitled “What Will Happen in the 
Movies the Day War is Over .. ." is being 
distributed in attractive booklet form by 
the Ampro Corporation. Write today for 
your FREE copy. 


Buy Viari Bonds 


Ampro Corporation + Chicago 18, Illinois 
Precision Ciné Equipment 
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PLANNING 


is the key to YOUR 
FILM SUCCESS 











Treatment Planning... 
is a job for skillful 


motion picture 
planners, for men 
with imagination 





linked with practi- 
cal production experience, for men 
with background in modern merchan- 
dising methods and tested training 
techniques. 


Script Planning... 

is a job for experi- 
enced motion pic- 
ture writers who 
can deliver a sce- 
nario full of audi- 
ence interest, factu- 
ally correct, practical to produce, and 
still within your budget. 





Production Planning... 


makes certain that 
your film will be 
complete with tal- 
ent, skillful direc- 
tion and showman- 
ship. It guarantees the best in photo- 
graphy and sound recording for flaw- 
less screen results. 

Where can you get such service? 
Just write or call Client Planning Service 








for complete information to start your 
all-important film program planning... 
today. 


“Since 1893, the Oldest 
Name in Motion Pictures” 


BURTON HOLMES FILMo 


rated 





7510 North Ashland Ave. Chicago 26 


ROGers Park 5056 


B 


The Editor’s Forum 


AN OPEN LETTER TO THE 
WAR PRODUCTION BOARD: 


{ Peaks It has been the privilege of 


groups of representative leaders from the 





field of industrial, educational and non-theatri- 
cal films to meet with you in the past thirty days 
as members of the Industry Advisory Commit- 
tees which you have called to Washington, D. C., 
to consult with the photographic industry staff 
in the Consumers Durable Goods Division and 
its able Director. 

You have been faced with a most difficult sit- 
uation through the past three years of rationing, 
particularly in this area of raw film stock in 
which so many elements of influence, statistical 
“uncertainty” and conflicting policy have been 
encountered. That you have done so well and 
won so many friends through the entire photo- 
graphic industry is a rare tribute in these final 
dark hours of wartime hardship which preface, 
we trust, the early dawn of Victory. 


But THE SuppLy or Raw Fi_m Is UNSOLVED 

Raw film stock remains the most critical and, 
by all odds, the most unsolved item of supply in 
your Division. It is by no means rationed to.the 
atisfaction of any thoughtful American when 
one privileged class receives a billion linear feet 
of this critical material while another faces eco- 
nomic ruin at worst and continued uncertainty 
and hardship at best. 

There is no legal basis or wartime justifica- 
tion for the present system of insuring the film 
supply of the entertainment film “majors” to the 
clear detriment of every other consumer of this 
critical material. A friendly Presidential gesture 
in 1941, which was eagerly accepted by a par- 
tisan predecessor in the War Production Board 
for the basis of a rationing program, is the 
“exception” to the rules which apparently gov- 
erns this critical material. 


We Lackep Vision THEN: Do We Have It Now? 

But we have seen new evidence of your sound 
business judgment and of your present knowl- 
edge of the tremendous growth of the training 
and informational film during these past three 
years of war. This vision was lacking in 1941. 
sut the irresistible evidence of the contribution 
made by training films in our Armed Forces and 
War Industries should at long last bring the 
realization that raw film is not the privilege of 
the largest consumer but the inalienable right of 
all. In wartime it is the obligation of the War 
Production Board to assure these rights in the 
order of their direct contribution to the success- 
ful prosecution of the war. 

For further evidence of the useful contribu- 
tion of one segment of unprivileged consumers 
of raw film stocks we refer you to page fifteen 
of this issue. For the other side of the story we 
refer you to the current issue of ForTUNE, page 
196, on which this statement appears: “A direc- 





tor recently shot 600,000 feet of film to make a 
feature that probably won't run over 10,000 
feet.” And “an anonymous studio head . . . esti- 
mated that ‘$100 million of the $300 million’ 
spent in production yearly is wasted. He com- 
plained that scripts are too long, that finished 
pictures are too long, and he savagely attacked 
the director's practice of shooting scenes again 
and again and again.” 


One EquitaBLe SoLuTION REMAINS UNTRIED 

The present crisis in raw film supply may 
once again be temporarily eased with the ebb 
and flow of military demand. But foreign mar- 
kets are opening up, foreign buyers like Russia 
are seeking our supplies. Meanwhile our own 
training and informational programs and, in 
fact, the essential film programs of our own 
Government agencies are being curtailed by this 
continued program of preferential supply. 

Truly, gentlemen, under the Constitution of 
these United States and in full knowledge of the 
wartime needs of the WPB and the nation, is 
there any earthly reason why raw film is not 
rationed on the same equitable basis as is paper 
stock within your own Agency? Is there any 
difference between the “morale” value of our 
magazines and newspapers or the entertainment 
film ? 

JupGMENT or Content Is CensorsHiP 

The paper allocation program has long rec- 
ognized that judgment of contents of any printed 
material, whether a catalog or advertising folder 
or an urban newspaper. constitutes censorship. 
But freedom of the “press” in the medium of 
film communication has long been experimented 
upon by reviewers in the Office of War Informa- 
tion and in the War Production Board where 
the content matter of a motion picture deter- 
mined the availability of raw film for its pro- 
duction under an outmoded method of supply. 

It would be truly American and an act fully 
justified by every known precedent in the annals 
of the WPB to ration film as we ration paper. 
Such a fair course of action is the only hope of 
every user of this critical material, including 
the entertainment film producer. For the prece- 
dent of government by personal edict and privi- 
lege is contrary to the cause of freedom and 
equality for which this war is being waged. 


February 16, 1945 OHC 





Idea Salesman Available 
Age 42, living in Chicago. At present sell- 
ing and supervising commercial films for 
firm not needing the business. Have ideas. 
experience and ability. Anxious to hear 
from reliable, aggressive producer inter- 
ested in tomorrow. 
Address: B. S. 1 


c/o Business Screen: 157 E. Erie, Chicago 
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BUSINESS SCREEN MAGAZINE 


Volume Six 


Issue Three, Volume Six of Business Sereen, the National Magazine of Visual Aids to Industry and Education. Issued by Busi- 
ness Sereen Magazines, Inc., 157 East Erie Street, Chicago 11, Illinois on February 20, 1945. O. H. Coelln, Jr., Editor; E, T. 
Lundgren, Production Director; Felice Mendenhall, Eve Erickson, Rosemary Kemp, Editorial Assistants. Staff Members in 


Service: Lt. Robert Seymour, Jr., Pvt. 
volume) ; 


H. L, Mitchell. Subseription: $2.00 for eight consecutive numbers (one complete 
Foreign and Canada $3.50, including duty. Entire Contents Copyright 1945 by Business Screen Magazines, Inc. 


Reprint permission granted on special request. Trademark Reg. U. S. Patent Office. 
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eee like that come to 
us almost daily from factory 
instructors, directors of indus- 
trial education, sales training 
executives . . . business-minded 
men who've learned that train- 
ing programs built around a 
Filmosound Projector and 
movie films from the Filmo- 
sound Library can cut the time 
and cost of training for almost 


any job. 


Filmosound shows movies 
with unmatched brilliance, in 
smooth flowing action. Sound 


is sharp and clear at any volume 


level. Simple, sturdy design ends 
the irritation of interrupted pro- 
grams. The result is true theater- 
quality projection . . . and the 
full attention of your audience. 


Teamed with this fine pro- 
jector are the hundreds of train- 
ing films prepared by the U. S. 
Office of Education and available 
for rent or purchase from the 
B&H Filmosound Library. Send 
for a catalog of subjects. 


Bell & Howell Company, 
Chicago; New York; Holly- 
wood; Washington, D. C.; Lon- 
don. Established 1907. 










TOMORROW'S FILMOSOUND 


New in appearance, advanced in design 
and performance by our research in 
OPTI-ONICS, this new postwar Filmo- 
sound is destined to 
set new standards in 
industrial film projec- 


Buy .. . and HOLD War Bonds 








BELL & HOWELL COMPANY 
1808 Larchmont Ave., Chicago 13, Ill. 


Please send catalog of trainins films and also regu- 


lar Filmosound Library Catalog. 


Products combining the sciences of OPTics « electrONics « mechaniCS PWMirrerrrassersesescsesseccrsssecvensessvoenes 
Street 
PRECISION-MADE BY cm. 
——F- Requested ly Coeeerevesecesesccessseseees - 
yA oS —emenmennen me 
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Audio-Visual Training and Product Merchan- 
dising through the proven method of picture sound 
and motion has demonstrated amazing results. This 
dual application of training and merchandising rep- 
resents visual education at its best. When your mes- 
Sages are dramatized through interesting sound 
motion pictures, your story is more easily and quickly 
understood, more impressive and more effectively 
received by a responsive audience—whether training 
or selling. The vehicle through which your motion 
pictures are shown should be easily operated without 
involving time-consuming, technical tasks. That is 
why many prominent industries and directors of vis- 
ual education in schools are enthusiastic about Mills 
Audio-Visual Cabinet Projector. 
A SELF-CONTAINED CABINET UNIT 
This newly-designed Commercial Projector is 
a self-contained unit. It includes all operating parts 
—projector, speaker, amplifier, screen, reels and con- 
trols—thus eliminating the need of darkening rooms, 
hanging or setting up a screen, mounting a projector 
and amplifier, placing a speaker at a distant point, 
stringing long lines of cord, focusing lens for vary- 
ing distances, framing the picture, and other time- 
wasting operations. 


That you may be sure to obtain the number 
of projectors required during the first twelve months 
following European V-Day, we suggest advising us 


of your requirements. 


Nete: While we cannot forecast postwar material 
and labor costs, we plan to price the SONO-VISION 
competitively with any comparable projector equip- 
ment. Such price, we are sure, will be interesting to 
all firms, institutions, and schools planning to use 
16 mm. sound motion pictures after V.E. Day. 


Audio-Visual Medium for Training? 


A few of the 
many users of 
our Pre-War 
Cabinet 
Projectors 


tt News Ship- 
ing & Drydock 


t Co. 


ADDRESS INQUIRIES TO INDUSTRIAL SALES; AUTOMATIC PROJECTOR DIVISION 


MILLS INDUSTRIES, INGORPORAT 


4100 FULLERTON AVE +> CHICAGO ‘ee © ee 
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SLIDEFILMS 


AND 


PROJECTORS 








Slidefilms provide unequalled opportunities 
for detailed study of mechanical features or 
group discussions of major steps in the oper- 
ation of machinery. They are being used 
extensively by our Armed Forces and by | 


industry for rapid and accurate training in 


S.V.E. SLIDEFILM PROJECTOR 
300-WATT MODEL G 

Standard equipment in 
all leading makes of 
sound slidefilm units. 


new techniques and new skills. 


Buy and Hold More War Bonds! 


SOCIETY FOR ever EDUCATION, INC. 


100 East Ohio Street Chicago 11, Illinois 
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The Radiant Screen here 
illustrated is Model DS—a 
portable Metal Tripod 
Screen — sturdy but light, 
compact, easily set - up, 
and is quickly adjusta- 
ble. Available in sizes 
from 30° x 40” to 
$a" a 72. 


2 => 


Send for FREE Bulleti 





New Brilliance 
Depth and Color 


To Your Projected Pictures 


When they are projected on Radiant Hy-Flect Glass Beaded 
Screens instead of old, faded models and makeshifts. 


Thousands of tiny glass optical beads firmly imbedded in the snow 
white plastic surface of the improved Radiant Screens make the 
startling difference. These beads reflect light instead of absorbing ict. 
The results — black and white motion pictures, slides and slide films 
show up vividly and clearly with sufficient contrast. Colors take on 
new depth and brilliance. Attention and interest is more effectively 
maintained. Visual selling becomes more effective when used with 
these perfected Radiant Screens. 


Radiant Screens offer you many new Special Features: 


Inaddition to the Hy-Flect Glass Beaded 
Screen ce — you will find many in- 
novations, special conveniences 
unique advantages in Radiant 

hese include: 


support the screen in amy position tor 
wide or narrow spread without set 
screws or plungers. 

3. Auto-Lock. (Pat. applied for.) Just 


1, Automatic Clutch. A positive de- 
vice that permits instant raising and 
lowering of screen housing without the 
necessity of manipulating screws and 


touch convenient button for raising 
or lowering center extension rod and 
screen instantly. 

4. Convertible from Square to Ob- 


cee 


bolts. So simple and easy to operate a 
ild can use it. 

2. Quick Tripod Release. Tri legs 

may be opened or closed quickly. They 


long — for movies, stills or slides, Radi- 
ant square sized screens are convertible 
to oblong by merely raising screen to 
indicated position. 





ufacturing CorP- 


Radiant Man Chicago 2% 


1141 W. Superior St., 

E co 

losses octa a ean features, ico ble 
y ipod, Wall, Ceiling 4” 
- lubs, and industry- 
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What is PERSONALIZED PRODUCTION? 


A Personal Service 


all P 


Balance for 


Planning, writing, directing, photographing, sound- 
ing and editing are all a part of motion picture 
production. We believe the skillful blending of 
these elements controls the excellence of your 
finished motion picture. We know such smooth 
integration is impossible unless the men who do 
these things are the very same persons who talk and 
work directly with you — getting their understand- 
ing of your story first hand. 


RAY-BELL 


2269 Ford Parkway 


that gives integrated 
roduction Elements. 


That’s why our service is ‘personalized production”. 
No production is passed blindly from one depart- 
ment to another. Rather, all production flows in 
ordered sequence, supervised and completed by the 
very men who worked with you to create the visual 
idea in the beginning. 

May we show you samples of “personalized produc- 
tion” and tell you how it may better fit your soon- 
to-be-planned motion picture program? 


FILMS, Inc. 





St. Paul 1, Minn. 
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.... tothe guarded files of the Armed Services, for the infor- 
mation of authorized personnel only, is our war record. yy When war came, we turned the 
greater part of our energy and picture-making skill to the service of the Navy and Coast 
Guard and of the factory workers who stand behind them. Our films have helped to speed 
the training of men and women in the use of new weapons developed by science and 
research. Our films have taught production workers how to make these new weapons better 


and faster. 


IT’S NOT SO SIMPLE....to meet the widely varying training film needs of the Armed 
Forces, but we have learned how to respond quickly to each new challenge. yy The war 
has taught YOU and millions of others the value of motion pictures and slide films. It 
has taught US new methods, new techniques, new skills which can be converted to your 
use in meeting the physical and psychological problems of preparation for peace. The 
SOUND MASTERS STAFF will be glad to join hands with you in planning and executing 


your film utilization program for the future. 


SOUND MASTERS, Inc. 


por 165 WEST 46th STREET * NEW YORK 
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“Wherever films are shown in war plants, results have been 
most gratifying. Frequently absenteeism decreases and pro- 
duction correspondingly rises. As long as the war lasts and 


production problems continue, | feel that motion pictures 





will play a vital part in meeting and beating urgently 
needed production schedules.” 

Rear Apmirar C. H. Woopwarp, 

Chief of Industrial Incentive Division, U. S. Navy 
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OW THE FACTS can be told. 
First official returns from a 
nationwide survey recently conduct- 


ed among industrial film producers 
from coast to coast reveal a record 





of war film production second to 
none in these United States. The 
total of actual reels produced for 
war training purposes since Pearl 
Harbor promises to exceed that of 
all other classes of film production 
during the same period. 

On the basis of its total employ- 
ment and total raw stock consumed 
annually, the industrial film indus- 
try has set further precedent in ef- 
ficiency and total concentration up- 
on the direct war needs of the na- 
tion during the past three years. 


More TuHan 50 Companies ASKED 
Of more than 50 established pro- 
ducers of industrial films included 
in this survey (which was conduct- 
ed jointly by the Editors of Busi- 
NESS SCREEN and the National Asso- 
ciation of Film Preducers) a total 
of 29 companies responded with de- 
tailed answers to a lengthy ques- 
tionnaire. Returns are still coming 
in as further research uncovers new 
sources of production and other re- 
ports are filed by companies pre- 
| viously surveyed but not replying 
as this summary was prepared. 
These first returns from 29 com- 
panies reveal that a total of 3,747 
original finished reels of 16 and 
35mm motion pictures were deliv- 
ered to the Armed Forces, U. S. 
War Agencies and to the nation’s 
war industries for training, indoc- 
trination and other war purposes 
during the 3-year period since Pearl 


H Harbor. Of this number, a total of 

4 soaia 

: 1.535 reels were produced for the 

: Navy, 134 reels for other branches 
of the Armed Forces, including the 
U. S. Army, Army Air Forces, 

; Coast Guard and Marine Corps; 


246 reels for U. S. War Agencies, 
including the U. S. Office of Educa- 
tion war training program, the 
U. S. Department of Agriculture. 





FIRST SURVEY RETURNS 


FROM 29 COMPANIES 


SHOW STUDIOS’ DIRECT CONTRIBUTION TOWARD 


TRAINING 


LU. S. WAR AGENCIES 


the War Production Board, ete.; 
and 1.532 reels to war industries 
approved by the Office of War In- 
formation and the War Production 
Board under the existing system of 
raw film stock allocation. 


SLIDEFILMS App To War Recorp 

Survey returns also included re- 
ports on the thousands of individ- 
ual slidefilm subjects also produced 
by these companies in the past 
three years. More than 2,000 orig- 
inal slidefilm subjects were pro- 
duced for the Armed Forces alone 
by less than a dozen of the report- 


PROGRAMS 
AND 


OF ARMED 
WAR 


FORCES, 
INDUSTRIES 


ing companies returning this survey 

Thousands of additional slide- 
film subjects have been produced 
for other government war agencies, 
including the U. S. Office of Educa- 
tion, and for war industries. These 
are not included in present survey 


totals but will be given later. 


Aso Provipe LABORATORY SERVICE 

Mention should be made also of 
the millions of feet in release prints 
and other laboratory service pro- 
vided by the industrial film studios 
through their especially adapted 
laboratories. Special release prints 
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Total Reels Produced for U. S. Navy 
(21 producing companies reporting ) 
1,535 reels 





Total Reels Produced for Army, Army Air Forces, 
| U. S. Coast Guard and Marine Corps 


134 reels 








Number Three + Volume Six 





Total Reels Produced for War Agencies 
(U.S. Office of Education, Dept. of Agriculture, etc.) 
546 reels 





Total Reels Produced for U. S. War Industries 


1.532 reels 
FIRST TOTAL OF 3.747 REELS PRODUCED 


(Based on Incomplete Returns from 29 Companies) 

















Industrial Motion Picture Companies Produce 


| 3,¢47 Reels of War Training 


Films 


for war training subjects, particu- 
larly for the Navy, accounted for 
nearly 133 million linear feet of 
lomm stock alone; 5 million linear 
feet of 35mm stock was consumed 
for release prints. 

For this war production eflort. 
trained film technicians and pro 
duction crews were maintained by 
these specializing studios. Partic 
ularly in the field of technical ani- 
mation, for example, the industry 
demonstrated its extensive facilities 
for the essential production effort. 
Time, the most critical factor of all, 
was the great contribution of the 
industry. Years of experienced serv- 
ice to industrial clients had devel- 
oped the studios and laboratories 
which were almost completely con- 
verted in 1941 to the pressing needs 
of the Armed Forces. 


SuBJect Crireria Are Cirep 

In serving U. S. war industries, 
industrial film producers are ob- 
serving a strict code of stock con- 
servation. Only essential subjects 
making a useful contribution to the 
war effort are considered for pro- 
duction. Accordingly, these criteria 
guide the companies and prospec- 
tive sponsors: 


1. Labor Recruiting Films (War 
Plants in Critical Areas). 


to 


Employee Production Stimula- 

tion (Industry and Agriculture) . 

3. Skill Training for War Indus- 
tries; task films for workers. 

1. War Products Instructional 
Films (primarily for Armed 
Forces). 

5. Maintenance and Service Train- 
ing; Repair and Operation 

6. Conservation and _ Utilization 
Films; Workers and Public. 

7. Safety and Health Education 

Subjects; Medical, Scientific 


o) 


Pre-Induction Training of Work- 
ers; indoctrination subjects. 

9. Distributive Education: Service 
Personnel 



















































(Above) This worker, totally blind, has developed a perfect sense of timing— 
which enables him to perform with swift, sure movements. 


wo NEW SOUND FILMS recently 
‘| completed for the United 
States Office of Education provid 
the first subjects of their kind on 
the employment and instruction of 
blind workers by industry, thus 
tapping a new area of manpowet! 
for war production. The new films 
are part of the growing library of 
Supervision motion pictures pro 
duced for the Division of Visual 
Aids for Training of this agency. 

The two pictures, available in 
16mm sound-on-film, are Employ- 
ing Blind Workers in Industry and 
Instructing the Blind Worker on 


the Job. Both were produced for 
the government by Caravel Films, 
Inc. 

DEMAND FOR BLIND WORKERS 

Opening commentary in the film 
Employing Blind Workers states 
the case for a great change which 
has taken place in industrial think- 
ing: “In every state in the Union 


there are now placement officers .. . 


themselves blind... who select jobs 
suitable for blind workers... help 
in training them ... and, when 


necessary, transfer them to other 
jobs without embarrassment to man- 


agement. 





Employing 
Blind Workers 
in Industry 














Selected scenes from 
the motion picture 


TAPPING NEW RESOURCES OF WAR MANPOWER 


Supervision Films Show 
Training of Blind Workers 


Many of these workers, totally 
blind, are able to operate complex 
machine tools with perfect safety 
because of improved methods of 
training. On some operations, blind 
workers have taught sighted fellows 
new manual techniques. For exam- 
ple, the use of a hand gage to check 
thicknesses has given way to a 
manual technique taught by blind 
workers which has increased output 
and provided greater accuracy than 
ever before. 

Success Quotep tn LETTERS 

The success of blind workers in 
industry is reflected in scores of 
letters quoted in the film... “the 
quality of their work is above aver- 
age... they perform precise opera- 
tions with a degree of accuracy that 
. absenteeism is nil 
. . liability 
of accidents is less than with a 


is astonishing . . 
among blind workers . 
sighted person . presence bene- 
ficial to rest of the employees . . 
assimilation unbelievably smooth 
and easy and altogether satisfac- 
tory.” 

Cooperation of the workers was 
evident in the production of the 
films also. “Although totally blind,” 
says the producer, “they entered 





into the spirit of the picture with 
an enthusiasm rarely witnessed in 
our many years experience. The 
patience and abounding good cheer 
of these blind workers was an in- 
spiration.” 

COOPERATION FROM INDUSTRY 

The producer solved the problem 
of showing many different types of 
workers and jobs by bringing a 
number of blind workers to an 
Eastern location and arranging ma- 
chine setups which exactly paral- 
lelled those at plants where they 
had worked 

Sequences 
worker 


include a woman 
performing eight opera- 
tions required in the complete as- 
sembly of valves used in fire ex- 
tinguishers; a blind operator work- 
ing on two milling machines simul- 
taneously and another worker bor- 
ing and drilling a valve stem on a 
turret lathe. Cooperating companies 
include the Walter Kidde Company, 
the Breeze Corporation. and the 
Speakman Company. 


STATE COMMISSIONS ASSISTED 
Contributing to the success of the 


pictures were various State Com- 
missions for the Blind. notably the 











It's not hard to teach a blind fellow to 
use a drill press. 


During instruction he was shown safe 


Courtney has topped the production rec- 
paths from the controls to the safe areas. 


ord of every sighted worker on the job. 





Instructing 
the Blind Worker 
on the Job 














Produced by 
Caravel Films, Inc. 


Fred's hand over Joe’s on housing of Fred: Here is the work you're going 
drill press as Fred identifies starting to do. Take a “look” at this piece of 
and stopping buttons. tubing. 


Joe: I put my forefinger here .. . and 
move it up here until it touches the 
side of the drill. 
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New Jersey Commission headed by 
George Meyer, Executive Director, 
and the Delaware Commission, 
headed by Dr. Francis J. Cum- 
mings, Executive Secretary. 

Production supervision for the 
U. S. Office of Education was by 
Theodore B. Karp, project super- 
visor, under whose direction the 
complex arrangements and content 
of these precedent-breaking sub- 
jects were produced by Caravel. 
Direction of the films, a key to 
their intense interest and_ skilful 
presentation of the material, was 
by Morris Goldberg of the Caravel 
staff. F. Burnham MacLeary of the 
Caravel organization was the writ- 
er, researcher and general produc- 
tion supervisor of the series. 


Now AVAILABLE FOR PURCHASE 

The two pictures are now avail- 
able at slightly more than the cost 
of production from Castle Films, 
Inc., official distributor of these and 
other war training subjects for the 
U.S. Office of Education. 


Films on Foundry Practice 

* Completion of a new U. 5. Office 
of Education film series on Bench 
Volding marks the most recent 
addition in that area of production 
films. The general classification of 
this series is Foundry Practice and 
the films named were produced for 
the Office of Education by Atlas 
Educational Film Company. 

The already extensive library of 
films on Machine Tools has been 
considerably increased in the past 
month with completion of new 
series by Ray-Bell Films. Inc.. 
Emerson Yorke Studios and others. 





Wood fabrication is one of the major problems of the aircraft production industry. 
Here Elmer Pearson (kneeling, foreground) of the Bray Studios staff supervises 
a box beam spar set up in the South Haven, Michigan, plant of the Everett Piano 
Company while technical advisors look on during the making of this Office of 
Education sound motion picture in the Aircraft Work Series. 
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“Every Minute Counts” Shows 
Problem of Absenteeism 

+ In the series of Supervision films 
produced for the Office of Educa- 
Vinute 
Counts makes a good contribution 


tion, the picture Every 


to the problems of lateness, loafing 
and absenteeism for the benefit of 
foremen. 

Produced by Herbert Kerkow, 
the film makes no attempt to solve 
these problems but stimulates the 
imagination of foremen seeing the 
subject so that. at the end of the 
showing, they discuss these prob- 
lems more thoroughly and result- 
fully. An unusual dream sequence 
makes this one of the most interest 
ing in the Supervision series. 

Also produced by the same com- 
pany is another film in the Super- 
vision series, Supervising Women 
Workers. Using Visual Aids in 
Training was the first film in this 
series produced by Kerkow. 


Aircraft Series Completing 


+ Announcement of a special Bust- 
NESS SCREEN feature edition on the 
U. S. Office of Education program 
calls particular attention to the 
lircraft Work Series in which 
nearly thirty new titles have been 
completed or are in final stages of 
production. These include produc- 
tion films such as the series on 
Wood Fabrication by Bray Studios: 
fircraft} Maintenance films by 
Audio Productions, Pathescepe, Jam 
Handy and Kerkow and _ other 
manufacturing and inspection titles 
such as those produced by Jamie- 
son Film Company. 





(Above) This man can easily operate a machine with his artificial arm. A scene 
from the British film “Back to Normal” reviewed here. 


Rehabilitation of Casualties 
Shown in “Back to Normal” 


ILMS PRODUCED by the British 
Information Services and dis- 
tributed in the U. S. through the 
Film Officers of that Agency and 
the various local Consulates offer 
valuable material for plant training 
and personnel executives faced with 
problems of returning veterans. 
war casualties and related matters. 
The film Psychiatry in Action, a 
long subject released for U. S. dis- 
tribution many months ago, has 
had universal acceptance as an au- 
thoritative reference in that impor- 
tant area. A later subject, Back to 
Vormal, now offers additional as- 
sistance on the war problem of 
limbless workers, their training and 
skills. 

HeLpinc Limp_ess CASUALTIES 

This film reveals the part played 
by modern science in the making 
and fitting of artificial limbs, by 
means of which disabled persons 
are able to follow their old occupa- 
tions or work at new trades which 
are taught them at Government 
Training Centers. It was made at 
Roehampton, one of Britain’s hos- 
pitals devoted to the treatment of 
limbless war casualties men, 
women, and children. 

Back to Normal shows how men 
with artificial limbs are able to 
work at engineering, drafting, car- 
pentry, metal-beating, and painting 
and decorating—all of them highly 
skilled occupations which formerly 
they could not have followed. With 


the aid of special tools provided by 
the Government, they are now able 
to work at these trades with speed 
and absolute efliciency. 

The film explains how these peo- 
ple are taught to use their new 
limbs, and how the joint on a mod- 
ern artificial leg can be locked and 
set at various tensions, permitting 
its wearer to sit down and stand 
quite naturally. 


Film on Social Services 

* Great Britain is noted for her so- 
cial services. In spite of war time 
conditions, these services have been 
maintained and have progressed. 

The film, Second Freedom (2 
reels, 17 minutes). shows the bene- 
fits derived in Britain from facili- 
ties afforded by the Government. 

In the film, the services which 
are available at the infant welfare 
centers and pre-natal clinics are de- 
scribed. You see something of the 
education and health programs in 
the schools; the operation of the 
Unemployment and National Health 
Insurances, and also a new hous- 
ing estate, a large number of which 
are subsidized by the State. 

These films, together with such 
recent features as V-], the film on 
the Robot Bomb; Atlantic {dven- 
ture (an outstanding color subject) 
and others are available at reason- 
able loan charges or for outright 
purchase through the distribution 
outlets mentioned above. 





Wit the inception of the War 


Program even prior to Pearl 
Harbor and its demand for fabulous 
numbers of ships, planes, tanks, 
cuns. and other war materiel de- 
manding vast quantities of individ 
ual metal parts, there also sky- 
rocketed a need for men who could 
use and design carbide tools—made 
by tipping a steel shank with a 
small piece of ultra-hard cemented 
carbide and used for the fast cut- 
ting of all metals. The enormous 
number of machinists required 
trained to work with carbide tools 
did not, at that time, exist in this 
or any other United Nations coun 
try. It became apparent that some 
method for the quick mass training 
of personnel was necessary and 
at once. Faced with this training 
problem, which was nation-wide 
in scope and of unique importance 
to the success of the United Na 
tion’s war effort, Carboloy Com 
pany built up an accelerated mass 
training educational program based 
on the use of a series of six dis 
cussional-type slide films. This 
program has produced exception 
ally gratifying results as evidenced 
by the performance of war-materiel 
production industries.* 

Since the inception of the slide 
film training program three years 
ago, Carboloy Company has been 
able to instruct hundreds of 
thousands of superintendents, fore 
men, machinists, tool designers, 
etc., in the fundamentals of using 
carbide tools for the machining of 
metals. It would have been ex 
tremely difficult to have reached 
the same number of men as effec 
tively through any other channel 
of instruction in the limited space 
of time then available. 


PROGRAM BEGAN YEARS AGO 


Actually, this particular training 
program might be said, however 
to be the culmination of nearly a 
dozen years of Carboloy’s work in 


educating carbide users in the cor 


Literature 
used in the 
Carboloy 


program 
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Carboloy Slidefilms Train Workers 


rect design and application of car 


bide tools. Carbide tools—it was 
soon learned after their introduc- 
tion into American industry around 
1928—cannot be designed and used 
as are conventional cutting tools 
made from straight carbon steel or 
high tungsten steel, yet their cor- 
rect application and design is im- 
perative in order to obtain maximum 
benefits from them. 

Carboloy Company started its 
educational work in 1929 with the 
users, tool builders, and grinding 
machine manufacturers on the sub- 
jects of tool design, brazing, grind- 
ing, etc. Year after year such edu- 
cation continued, its tempo steadily 
increasing. In 1937, a comprehen- 
sive educational program was 
inaugurated which included lec- 
tures, films, and demonstrations 
before foremen, technical clubs, 
ind others. The following year 
training “classes” were carried on 


by a traveling group, from coast 
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to coast. These “schools” were so 
successful that in 1940 Carboloy’s 
row famou; Training Course at its 
Detroit plant was set up, through 
which many key men in industry 
have been trained so that they, in 
their turn, could carry on this edu- 
cational work in their own plants. 
The school is under the supervision 
of a full time instructor. A “term” 
in this school lasts one week; its 
classes which were limited to twelve 
key men from industry per week 
before the war now handles eigh- 
teen such men.at one time. Since 
its origin, some 2000 carbide engi- 
neers have been trained in the De- 
troit school. 


War Demanps Met By Visuats 


When Carboloy decided to 
launch its “all out” visual educa- 
tion program to meet the unpre- 
cedented demands of the War 
Program early in 1942, the discus- 
sional slide film chosen as the me- 
dia to be employed were based on 
teaching experience gained in 
conducting the Detroit’ Training 
Course. 

Some dozen definite film sub- 
jects were suggested for treatment 
at a joint meeting of Carboloy’s 
president, and sales and engineer- 
ing executives. This list was gradu- 
ally condensed and reduced until 
the final list of subjects selected 
was What is Carboloy Cemented 
Carbide?:; 


Tools; Brazing; Chip Breakers and 


Designing Carboloy 


Business Screen Magazine 


Their Application; Grinding; and 
Putting Carboloy Tools to Work. 


PACKED WITH INFORMATION 


Into these title subjects has been 
compressed an amazing amount of 


information. To _ insure 


proper 
handling, Carboloy Company first 
selected a reliable film producer 
who assigned a competent technical 
writer to “live” on the job until 
completed. A carbide engineer was 
assigned to work full time with the 
writer. The supervisor of the train- 
ing school headed up the project 
and all. contacts and approvals 
necessary for each of the six films 
were established in advance. 

As the material was accumulated, 
it was subjected to an exhaustive 
scrutiny for technical accuracy, 
clarity and applicability by Carbo- 
loy engineers and field men, and 
also by certain large users of car- 
bide tools. In this way, a vast 
amount of pioneering work—as to 
standard procedures, techniques, 
elc.—was accomplished in the four 
months required to write the six 
film scripts. After each completed 
script had been checked, visuals 

consisting of rough sketches with 
accompanying text—were made up 
for them. These were checked by 
the established routine. Test films 
were then made from the corrected 
visuals and were put through the 
same checking process to insure 
technical accuracy. Final prints 
(PLEASE TURN TO PAGE 34) 
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OTION PICTURES transcend all 
known barriers existing be- 
tween people of the Western Hemi- 
sphere—the motion picture is a vi- 
tal common denominator. Combin- 
ing sight and sound, it is an effec- 
tive medium for the dissemination 
of information. By many it is con- 
sidered the most effective teaching 
and training device known to man. 
Its potentialities were recognized 
by the Office of the Coordinator of 
Inter-American Affairs at the time 
of its inception in August, 1940 
(then called the Office of the Coor- 
dinator of Commercial and Cul- 
tural Relations 
ican Republics). By an executive 
order of the President this Office 
was charged, among other things. 


setween the Amer- 


with the “formulation and execu- 
tion of a program, in cooperation 
with the State Department which, 
by . .. use of Governmental and 
private facilities in such fields as 
the arts and sciences, education and 
travel, the radio, the press, and the 
cinema, will further national de- 
fense and strengthen the bonds be- 
tween the nations of the Western 
Hemisphere.” 


Nazi INFLUENCE WIDESPREAD 
In August, 
already overrun most of Europe, 


1940 Germany had 


destroying nations and subjugating 
millions of people by a new method 
of attack combining armed might 
with propaganda and fifth column 
activities. With continental Europe 
in her grasp, who could know in 
what direction she might swing. It 
might be England; it might be 
south through Spain to Africa and 
so to Brazil and the American 
Hemisphere. 

Large German populations of 
Latin 


Der Tag was at hand. Germany was 


America were triumphant 


about to conquer the world. Those 
who were aware of the situation 
knew that the German and other 
Latin 
obvious 


Axis elements in America 


constituted an potential 


fifth column. German commercial 


houses were to be found in even the 
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smallest towns. Axis propaganda 
was being circulated on a wide 
scale in every one of the other 
American republics. German films, 
employed as a propaganda device, 
enjoyed a large audience. It was 
clear that a positive and factual 
presentation of the truth was nec- 
essary to counteract the Axis propa- 
vanda and insure mutual under- 
standing and unity of purpose be- 
tween the American republics. And 
this should be done with all pos- 


sible speed. 


FILMS AN INVALUABLE AID 
Motion 
CIAA, believing in the film medium 


picture officials of the 


as an invaluable aid to the execu- 
tion of such a task, resolved upon 
a fundamental objective, that is, to 
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Nelson 


tell the Americas about each othe: 


through theatrical and non-theat- 
rical motion pictures, to be carried 


out by: 


* Increasing the production of short 
subjects or documentary pictures, 
feature pictures, and newsreels 
about the United States, for dis- 
tribution throughout the Hemi- 


sphere. 


+ Producing pictures, particularly 
short subjects, about the other 
(and 


production of such pictures by 


{mericas stimulating the 


other American republics) for 


distribution in the U. S. 


+ Fliminating Axis sponsored and 
produced pictures from exhibi- 


tion throughout the Hemisphere. 


Conference of Inter-American Development Commissions. 



























A Business Screen Pictorial Essay 
on the 16 MM. Film Program of the 
Coordinator of Inter-American Affairs 


Rockefeller addresses delegates to the 





THE 16 MM. FILM 








* CIAA selected the 16mm. educa 
tional short subject to portray au- 
thentically the North American way 
of life to our southern neighbors. 
Since it was entirely impractical to 
expect to get as much material on 
the screens of commercial theatres 
as was necessary to do a real edu- 
cational job, it was necessary to re- 
sort to the 16mm. field. Also, mil- 
lions whom we wanted to reach did 
not attend the regular movie houses, 
had never seen a motion picture. 
Yet films could tell them quickly 
and accurately what we wanted to 


sav. If they couldn't read, they 
could watch a picture. If they had 


(PLEASE TURN TO THE NEXT PAGE) 


These are the Latin-Americas 





THE FACES OF THE PEOPLE are those of fellow Americans, whether 


(CONTINUED FROM PREVIOUS PAGE) 


no radio, they could stand before a 
screen set up in a community 
square, or sit in a schoolhouse. 

Through the non-theatrical pic- 
ture it is possible to treat of sub- 
jects which do not admit of show- 
ing in the commercial theatres. We 
could reach selected leaders in busi- 
ness, government and in intellectual 
life who are more interested in the 
contents of the picture than in the 
entertainment value which  ordi- 
narily rules the showing of films in 
regular theatres. 

Many good pictures on health, 
sanitation and medical subjects 
would be impossible to show in 
theatres. Films on the care of teeth. 
on tuberculosis, syphilis and can- 
cer, films showing people how to 
avoid tropical disease by clearing 
up mosquito-breeding puddles and 


were 18,000 projectors in schools, 
plus about 8,000 owned by public, 
quasi-public and private organiza- 
tions. In the other Americas there 
was a growing interest in this form 
of motion picture activity but few 
facilities. Only a handful of non- 
accessible, modern, sound projec- 
tors and a thousand or so old-fash- 
ioned silent 


projectors were on 


hand. 


PROBLEMS: SELECTION AND SHOWING 


CIAA was confronted with two 
problems: one how to secure good 
short subjects which would be suit- 
able for 
Americas and two 


exhibition in the other 
how to distrib- 
ute such films. 
Subjects had to be 
available for distribution as quick- 
ly as They 
easily understand by persons of a 


timely and 
should be 


possible. 


different culture and background 


in a “Montevideo Family” as pictured above or in a Midwestern U. S. swamps, technical subjects on den- from ours. They should be inexpen- 


hamlet where this portrait study might well have been made. 





THEIR CULTURAL HERITAGE expressed in monuments like this one 


in “Sao Paulo” is a rich tradition of lands where art and learning flourished 


decades before the development of the North American continent. 





AND THE GROWING INDUSTRIES modern and mechanized as in 


* give our neighbors to the south a well-founded 
economic future. Much industrial equipment comes from the U. 


this scene from “ 





tistry and medicine for showing to 
professional groups, are all steps 
for the betterment of the general 
welfare of the people of the Amer- 
icas and are felt to go a long way 
toward building a permanent affec- 
tion for the United States in the 
hearts and minds of our neighbors. 


Firms A Two-Way Proposition 


It was realized that if the work 
was to be effective, the exhibition of 
films would have to be a two way 
process—that is, it is just as impor- 
tant to educate the American peo- 
ple in the culture and manner of 
Latin America as it is to show North 
American life to the other Amer- 
ican republics. Here too it was en- 
tirely impractical to expect to get 
enough material about the other 
Americans on the screens of com- 
mercial theatres. The 16mm. me- 
dium was again chosen. Incident- 
ally, CIAA could build good will 
directly with governments of this 
Hemisphere by distributing in the 
United States films actually pro- 
duced by official agencies of Latin 
America. It naturally 
gratifying to executives of coun- 
tries there to know that the Govern- 
ment of the United States was go- 
ing to the trouble of showing to its 
people their films. It is furthermore 
an indication to them that the 
United States is serious in its Good 


would be 


Neighbor policy. A case in point is 
a series about Mexico produced by 
the Mexican Tourist Bureau: Road 
to Cuernavaca, Guadalajara, Lake 
Patzcuaro, A Line from the Yuca- 
tan, Mexico City, Women of Te- 
huantepec, and Vera Cruz. 

In the United States there was a 
widespread employment of 16mm. 
films in schools, colleges, churches, 
civic and other organizations. There 


sive—the cost of producing one reel 
of 16mm. film has been estimated 
at from $4,500 to $6,500. Natu- 
rally, they must be available in the 
appropriate foreign language: Por- 
tuguese in Brazil and Spanish in 
other countries. 

A review and content staff was 
created to search for suitable films 
by surveying existing theatrical and 
non-theatrical motion picture pro- 
ductions. Large quantities of foot- 
age were from 
sources. More than 4,100 subjects, 
representing 7,000,000 feet of film 


reviewed varied 


have been covered. It was possible 
to acquire pictures (usually with- 
out expense) that had been made 
for varied purposes, re-edit them to 
get across our point in the other 
Americas, and rescore them with 
Spanish or Portuguese soundtracks. 
thus saving a great amount of 
money by utilizing existing film. 
(This survey of existing material is 
one of the most complete in exist- 
ence and has proved highly val- 
uable to other Government organ- 
izations, as well as to this Office.) 


NuMEROUS Sources CONTACTED 


Sources of material were numer- 
ous: the major motion picture com- 
panies; non-theatrical film produc- 
ers; governmental agencies; and 
various institutions, foundations, 
and organizations such as the Amer- 
ican Public Health Association, the 
American College of Surgeons, the 
National Tuberculosis Association, 
the American Society for the Con- 
trol of Cancer, the Smithsonian In- 
stitution, and the National Geo- 
graphic Society. 

Through the cooperation of the 
Motion Picture Producers and Dis- 
tributors of America, the Motion 


Picture Division of the CIAA ob- 
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tained from the major Hollywood 
producers, without charge, the 
16mm. non-theatrical rights to se- 
lected short subjects for distribu- 
tion in the other American repub- 
lics. Some of the institutions named 
above likewise non-theat- 
rical rights for such distribution. 
Thus was made available to the 
CIAA some of the finest short sub- 
jects without production cost. In 
many Hollywood 
companies have provided Spanish 
and Portuguese sound tracks, thus 
eliminating costs of adapting the 
films for this use. 


waived 


instances, the 


103 FitmMs FROM OTHER AGENCIES 


More than 103 films have also 
been obtained from other agencies: 
The Department of Agriculture, 
Tennessee Valley Authority, United 
States Public Health Service, and 
the Department of Interior. Produc- 
ers of films sponsored by industrial 
and commercial organizations 
such as the United States Steel Cor- 
poration, Bell Aircraft, Greyhound 


Bus Company, Standard Brands, 


and the Aluminum Company of 
America have not only given rights 
to distribute their film, but also 
have defrayed the cost of adapting 
their productions in Spanish and 
Portuguese. Further following its 
policy of utilizing existing agencies 
and materials, CIAA, instead of set- 
ting up its own organization to do 
the technical work of reviewing. 
cutting, editing and soundtracking 
of film, entered into contracts with 
laboratories for this work, as well 
as for the printing of pictures at 
lower rates than have heretofore 
been granted. 

The principal contract has been 
one with the Film Library of the 
Museum of Modern Art, New York. 
This contract provided for the use 
of the Film Library staff, the use 
of its technical experts, projection 
rooms, offices, equipment and access 
to its library of 100,000,000 feet of 
film. 


Sounp Royatties WERE WaAIveED 


The RCA Manufacturing Com- 
pany waived sound processing roy- 
alties on pictures distributed by the 
CIAA. The same company has also 
waived royalties for re-recording of 
Victor Records used in making mu- 
sic tracks for our films. The Amer- 
ican Society of Composers, Au- 
Publishers waived all 
royalties on behalf of the organiza- 


thors. and 


tion and its members when music 
owned by ASCAP has been used by 
the CIAA. Waivers have also been 
obtained from the manufacturers 
of Columbia Records, Decca Rec- 
ords, and Records re- 
recorded for these pictures. The 


Vocalion 


major Hollywood studios have fre- 
quently made available to the CIAA 
appropriate music tracks for its 
use without cost. 

Despite the large bulk of material 
reviewed, it was still difficult in 
some instances to secure films on 
specific subjects in which the CIAA 
was interested. Directors of the film 
program first located all available 
footage on a particular subject 
made in this country, screened it, 
and decided whether the material 
content was appropriate. If it was, 
the footage was re-edited and re- 
scored in Spanish and Portuguese. 
Too often, however, films were not 
adequate for the purpose. When 
the proper material was not avail- 
able, CIAA existing 


footage supplemented by new 


either used 
shots, produced an original film, or 
contracted with a private company 
for new productions. 


Disney Cartoon Is CiTep 


Perhaps the best illustration of 
what can be done to cement inter- 
American relations through motion 
pictures is the Disney feature, Salu- 
dos Amigos. In this case a private 
producer was engaged by contract 
to create a particular film. The idea 
was conceived by officials of the 
CIAA Motion Picture Division, and 
the CIAA sponsored the trip of 
Disney and his through 
South America. The film is not only 


artists 


accurate in every detail, it is also 
appealing and wholly entertaining. 
It has done more to make us inter- 
ested in our neighbors, and to make 
them feel and appreciate that in- 
terest, than any amount of diplo- 
matic maneuvering. CIAA recog- 
nized the unusual fascination of the 
Disney animations as an ideal tech- 
nique for its purpose. Saludos Ami- 
gos went further: it was a combina- 
tion of animation and live action, 
an exciting combination of the real 
and the imaginative. Its success in 
the United States, theatrically dis- 
tributed, is good proof of its delight- 
ful ability to recapture for us the 
tempo of the peoples about which 
it dealt. The song “Aquerela do 
Brazil” became so popular in the 
U. S. that it reached first place on 
the Hit Parade, which recognizes 
the most popular songs of the na- 
tion. The four sequences of Saludos 
Amigos—one on Peru and Bolivia, 
and others on Argentina, Chile, and 
Brazil—immeasurably pleased the 
peoples and governments of those 
countries. Evidence of how highly 
it was regarded was the fact that the 
wives of the presidents in two of 
these countries sponsored the open- 
ings of the film there. Disney re- 
cently completed making a new 
(PLEASE TURN TO THE NEXT PAGE) 
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SCHOOLS AS MODERN AS THIS Jesuit College in Colombia are in 


vivid contrast to the past. Yet much remains to be accomplished through 
out the Americas, particularly in remote sections of limited travel. 





A CLINIC IN SANTIAGO, CHILE from the CIAA film “Housing in 


Chile” shows the development of modern medicine in this as in other 
South American lands. 





SOCCER IN THE MONTEVIDEO STADIUM from the CIAA film 


“Uruguay” well illustrates the Latin-Americans’ love of competitive sports 
and their recreational interests, many of them similar to our own. 
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U.S. Filmsin Latin Distribution 











A Cup Went Fortu (2 reels) 
Story ol cooperative farm made 
into school for children whose 
parents are occupied in daily 
work. 

Arr Discovers America (1 reel) 
This film emphasizes the work ol 
contemporary American artists 
showing their style, method of 
work, choice of locales, et 

Campus Frontiers (2% reel 
The work-study program of Ar 
tioch college students: a phase 
of l » a life 

Give Us Tuts Day (3 reels) A 
film lecture on the baking ol 


IN 


ri 


M 


PICTURES ON CULTURAL INTERESTS 


commercial bread from ancient 


to modern methods. 


16 Home Ptace (3 reels) Houses 
all over the U. S. from New 
England to other locales, in lud- 
ing typical periods, 

sipe Basepact (1 reel) Amer- 
ican baseball in action; the fa 
vorite U. S. outdoor sport in all 
its phases. 

if Macic Atpuaper (1 reel) 
Film relating the discovery of 
vitamins by a young Dutch doc 
tor in Java. 

IRACLE OF Hypro (l reel) The 
Columbia River story on film. 








Ainacopra (2 reels The deadly 
hehter plane in slow motior i 
the ImMMens¢ plant t wh 

built 

ALUMINUM (1 eel) Informative 
iim on the manutacture ol 
minum ind its wartime 
chiefly in aircraft 

Macuine Maker (1 ree Sk 
machinist at work at the ith 
milling machine t ind a 
uto plant 

SCIENCE SERIES (each reel) S 


lected films showing 


FILMS ON U.S. INDUSTRIAL ACHIEVEMENT 


ects and modern developments 
Ameri i 
EEL (3 reels olor) ¢ omprehen 
sive story of the manufacture 
ind fabrication of steel, the lab 
oratory and mill, Outstanding 
coor, 
is Amazing America (3 reels) 
The spectacle of America as 
seen from the windows of a 
transcontinental bus, 
PELINE (1 reel) The story of the 
200 kilometer pipeline from 
Texas to New York its engi 
neering and skills. 











These are typical of the lengthy 
list of medical subjects selected by 
the CIAA for distribution to 


the Latin 


free 
{mericas 


ANOTHER TO CongouerR (833 feet) 
A film on tuber 
culosis showing how Indian fam 

Southwest U. S. are 


the control of 


ilies in 
taught to fight this disease. 


HEART AND CIRCULATION (1 reel) 

Hypopermic SyRinces AND Net 
DLES 

Know For Sure (2 reels, b & w) 


OPERATIVE 


SI 


Pe) 


SY 


VARICOSE 


MEDICAL FILMS SHOW MODERN TECHNIQUES 


TREATMENT OF LUNG 
ABSCESSES 

op Sinicosis (1 reel, b & w). 
This film this lung 
disease can be prevented. 


shows how 


RGICAL PREPARATION OF THE 
MoutH 

PHILIS (5 reels) 

RANSFUSION OF UNMODIFIED 


Bi oop 


Veins: Treatment 











Selected films produced by the D 
vision of Visual Aids for Training 
of the U. S. Office of Education 
have been translated for circula 
tion through CI1AA channels in the 
Latin Americas. Some of the titles 
available at time of publication 
nelude 

Currine A Fine Tureap 

CurTiNng aN EXTERNAL Acme 

THREAD 





DRILLING, 


> 
rf 


SKILL TRAINING FILMS FOR INDUSTRIES 


'TING A TAPER 
Rest 


WITH A Com 


POUND 


Bortnc AND REAMING 


RNING A TAPER WITH A Tat 


STOCK 


RNING Work or Two Diameters 


UGH TurRNING Between CENTERS 
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PARAGUAY 


. . 
e PERU e 


URUGUAY 
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type 


(CONTINUED FROM PREVIOUS 
feature to bring the 
of good will, Tres Caballeros- re- 
lating further adventures of Donald 
Duck with of Saludos 


{migos, Joe Carioca. and introduc- 


same 


his friend 
ing a new pal, Panchito, the Mex- 
ican cowboy. Jose Carioca, the en- 
chanting new character created by 
Walt Disney, has already become 
known and loved by millions here. 
Colorful 
landscape scenes now mingle with 


beguiling cartoons. 


Mexican and Brazilian 


Firms TO TEACH READING 


Success in instruction by anima- 
tion has given rise to a further Dis- 
ney innovation: the literacy film. 
It is hoped that the teaching of 
reading in Spanish and Portuguese 
to illiterates by 16mm. motion pic- 
tures can augment school programs 
in the other Americas. CIAA repre- 
sentatives. aided by education, au- 
thorities there, are testing samples 
at present. 

\lso under contract to produce 
films for the CIAA is Julian Bryan 
film producer who has made an in- 
dividual contribution to the cause 
of the lomm. film. CIAA found lit- 
tle material on the other American 
republics for ultimate distribution 
United States. Mr. 
others. contracted to 


in the Bryan. 


among pro- 
duce films about our neighbors to 
the south, travelling through Vene- 
zuela, Ecuador, 
Chile, Uruguay, Argentina, Panama, 
Guatemala, and Costa Rica. The re- 


Colombia. Peru. 


sult is a record of life in our neigh- 
boring nations in a manner calcu- 
lated to make us understand it 
much better. Here are documents 
indeed for posterity. With unex- 
celled photography, they explain 
industrial processes and progress, 
social customs and changes. reli- 
gious background, growth of favor- 
able labor conditions, modern agri- 
cultural improvements. 


PROGRAM CHANGED ON DECEMBER 7 


After December 7, 1941, the mo- 
tion picture program effected a rad- 
ical change in the type of non- 
theatrical pictures it sponsored. 
Emphasis was placed on military 
and propaganda subjects, in addi- 
tion to many anti-Axis and civilian 
defense subjects already under way. 
Victory for the Americas, a report 
on United States war production, 
made by Paramount News for the 
CIAA from a Motion Picture Divi- 
sion script, by 1943 had been seen 
by more people in Latin America 
than any other single film. It had 
played in virtually every theatre 
south of the Rio Grande. CIAA had 
pointed out the Axis 
films as 


menace to 


freedom in such Der 











* VENEZUELA AND 









Fuehrers Face (a Disney), Edy- 
cation for Death (another Disney). 


Ur. Blabbermouth, 


destroying 


how morale- 


rumors are set g0- 
ing by fifth columnists and passed 
on by stupid and sometimes dis- 
loyal citizens, and We Refuse to 
Die (Paramount), the story of Li- 
dice. It prepared for civilian de- 
fense in Don't Talk and Your Air 
Raid Warden. Film after film was 
brought into the program depicting 
the joint gigantic war effort of the 
Americas—emphasizing again and 
again why we were fighting, why 
we should stick together fighting. 
were fighting. 


and where we 


The forces the 
forts: the production miracles—A 


how 


behind war el- 


Ship Is Born, Firepower, Machine 
Vaker: the 


behind forces 


and American ideals 
the 
effort are exemplified in the well- 
known Why We Fight series pro- 
duced by Frank Capra, as well as 
{ction and It’s Every- 
body's War. These demonstrate the 


behind the war 


Democracy in 


interdependence of nations, giving 
a greater realization that all Amer- 
icans. above and below our border. 
the 
their abilities to win the war. The 


must contribute to extent of 
recently released Gracias Amigos. 
edited by Frank Donovan for CIAA 
and Lowell Thomas. 


says “Thanks, Neighbor.” pictorial- 


narrated by 


ly retraces the outstanding contri- 























































butions of our friends in 
Central the Caribbean, 
and South America. Our indebted- 
ness for critically-needed raw ma- 
terials to be absorbed by our indus- 
tries, friendly military and naval 
bases made available to us. 
eration in 


Mexico, 
America, 


coop- 
hunting down 
and Brazilian 
beside our own soldiers gave un- 
questionable justification for this 
film. New pictures planned are The 
Truth About the Japanese, Japa- 
nese Menace to Latin American 
Economics, etc. They will also at- 
tempt to inform the other American 
republics of the 


enemy 


submarines. troops 


vast consumer 


needs of areas devastated in battle, 
pointing out the growing demands 
the world over which must receive 


every consideration. 


SIXTEEN FILMS ON BRAZIL 


Brazil’s own war-effort story is 
the subject of special attention in a 
group of sixteen documentaries 
made by Lieutenant Commander 
Gregg Toland and Lieutenant Com- 
mander Sam Engel (both formerly 
of Hollywood) for CIAA in col- 
laboration with the Office of Stra- 
tegic Services. Amazing expansion 
in Sao Paulo, principal industrial 
(PLEASE TURN TO THE 


NEXT PAGE) 


PRIMERA CONFERENCIA DE LAS COMISIONES 
DE FOMENTO INTER-AMERICANO 


t Confere fl American Deve 


+ The 


American 


Conference of the Inter- 


Development Commis 


New York City last 


year was the outgrowth of a meet 


sions held in 


ing of the foreign ministers of the 
Americas 
1939. 


meeting in Panama in 


Development Commissions 
established in these American Re- 
publics met together for the 


time in May, 1944 


first 


rhe work of the 


first Conference 


(Belou j 


Leaders of the 


title was 


resulted in 45 


ing: encouragement ol 


includ- 
private 
enterprise in development of hemi 
sphere resources; 


resolutions, 


systematic inter- 


change by industrial firms of en 


gineers, technicians, 


adoption of 


loremen; 
uniform technical 
standards; immigration policies to 


encourage inflow ol settlers; mod 


ernization of agriculture: reduc- 


tion or elimination of 


riers and others. 


trade bar 


4dmericas working together. 


Pictured at the Inter-American Conference last year 


was this group of prominent 


General Henry H. 


Americans: 
Arnold, Chief of U. S. 


(Seated) 
{rmy Air 


Forces; Dr. Valentin F. Boucas, member of the Bra- 


zilian 


the U. 


delegation, and Eric 
S. Chamber of Commerce. (Standing) 


Johnston, President of 


Velson 


Rockefeller, the Coordinator of Inter-American Aj- 


fairs, 


and Eduardo 


Villasenor, Director 


General of 


the Bank of Mexico. 


Show to Audiences Like These 


(Above) An open-air showing, typical of hundreds of such CIAA audiences, 


(Above) Air cadets preview CLAA films in Rio; (below) young Americans all. 


THE UNITED STATES 


OF AMERICA 








(CONTINED FROM PREVIOUS PAGE) 
city of South America, is a tale 
worthy of the photographic genius 
assigned to it. The socially, scien- 
tifically, agriculturally and indus 
trially modern Sao Paulo can well 
give North Americans something to 
think about. 

For the record, CIAA finds the 
volume of pictures sponsored by it 
growing to large and satisfying pro 
portions between 1940 and 1944 
At present ( [AA crédits 428 films 
to its program, 275 of which are in 
Americas 

United 


distribution in the other 
together with 70 in the 
States. 


Pictures IN Many AREAS 


Subjects in this program have so 
far been only briefly sketched. War 
pictures were ample, true, but others 
(1) portrayed the artistic, musical 
and literary background of the 
United States, the talents of its peo 
ple, further counteracting Axis 
propagandists who characterize us 
as a nation of businessmen and in 
dustrialists (Cultural). A few titles 
This Amazing America (story of 
round-America trip by Greyhound 
Bus). Music Masters, Art Discovers 
{merica, Old and Modern New Or 
leans, California Junior Symphony, 
etc. These are closely allied to (2) 
pictures showing the respect held 
in this country for family life, pio- 
neer ideals, inventive genius, social 
progress and interests of the people 
of the United States in the welfare 
of the other republics (Sociolog- 
ical). North 
a day in the life of a schoolboy; a 


{merican Boy tells of 

































Pictures Cover Major Subjects 


series entitled The Town, the life 
of the County Agent, The Teacher, 
The Doctor, The Craftsman. 


U.S. INDUSTRIAL FILMS 
+ Industrial achievements as exam- 
ples of | ° 


eration between the industries of 


S. enterprise and coop- 


this nation and others in the hemi- 
sphere are among the featured sub- 
jects widely circulated in this pro- 
gram. Steel, Man’s Servant, Alumi- 
num and the Two Americas, This 
Plastic Age, Power for the 


icas, require no explanation of con- 


{mer- 


tent and purpose. Prints of the Mis- 
souri Pacific Railroad film, Safety 
in Railroading (for railroad em- 
ployees) were rescored for use by 
making 


Mexican railways, busy 


their contribution to the war effort. 
(3 Industry and Transportation ) 

Where solid documentary films 
were used in programs in the other 
Americas occasional entertaining 
shorts were employed as fillers-in. 
(4—Diversification) CIAA adapted 
Gymnastics, Forty Boys and a Song, 
The Day Is New, Art of Skiing, 
{thletes, How to Fish, Hou 


to Swim, 


Su per 
Olympic 
Training Police Horses, 
Saddle Horses, Points on Arrows, 
Sword Fishing, The Seeing Eye. 


HEALTH AND MEDICINE 
* At the inception of the Office of 
the Coordinator of Inter-American 
Affairs, the need for Latin Amer- 
ican strategical 


Champions, 
{merican 


materials, whose 
supply should be developed to full 
productivity, and the possibility 


that our military forces would nec- 


General staff officers view a CIAA film screening 
at the Staff School in Rio de Janeiro. 





Posting the town: the sign announces a CIAA film in a South American hamlet, adver 
tising the evening’s free show. Showings like this are staged by CIAA representatives 
with mobile 16mm sound motion picture equipment, are usually held in the town square. 















Official cooperation brings the CIAA film program to schools in Sao Paulo, Brazil, via 
portable projection equipment. Appreciative audiences of youngsters greet the operators 
as they arrive for the day’s program of educational and informative 16mm sound motion 
pictures shown in the school’s auditorium. 


essarily be sent down for defense 
purposes spotlighted the hazards of 
tropical disease as a major factor 
in any plans we made. A public 
health and sanitation program was 
mapped out in the areas of strate- 
gic importance relating to the exist- 
ing health menace. (5—Health) 
Motion pictures were called upon to 


project is to share with the other 
Americas the benefits of this com- 
paratively new and extremely effec- 
tive method of disseminating med- 
ical knowledge and of depicting the 
latest surgical techniques. Subjects 
are grouped under such general 
headings as blood and blood ves- 
sels, bones, joints, muscles and ten- 
supplement this undertaking. Again dons, diaphragm, heart, kidneys, 
obstetrics, trachea and lungs. 


FOOD AND AGRICULTURE 


+ Food was another factor. The ab- 


it was necessary to reach peoples 
of the other Americas, to explain 
our cooperation in improving sani- 
tation standards. Here also the 
films must be clear and as interest- facilities and 
presence of large concentrations of 


sence of shipping 
ing as possible for the greatest 
number of people. U. S. troops and naval personnel, 
rubber workers and workers pro- 


66 MepicaL Fitms In Work . . 
ducing materials, 


other strategic 


For showing to professional 

groups, a series of 66 medical films U. S. Office of Education films are trans 
is now being assembled for this Of- lated for CIAA use in Latin America. 
fice by the American College of 
Surgeons, and scheduled for com- 
pletion early in the year, will 
constitute an important addition to 
the program. (6—Medical) Several 
of the films already have been de- 
livered and widely exhibited to 
medical schools, medical societies 
and physicians of the other Amer- 
ican republics. The purpose of this 








FILMS FROM THE AMERICAS 












Portable motion picture equipment, traveling in mobile units like this, reach distant 
hamlets and towns of the Americas. Generator equipment furnishes projection power. 





Sometimes streams must be forded with projection equipment aboard in order to reach 
settlements off the beaten track. Here lightweight, portable 16mm sound projectors prove 
their value in reaching remote regions where educational facilities are most needed and 
genuinely appreciated by adults and youngsters alike. 


gave rise to a food supply program 
in the CIAA to stimulate local agri- 
various 
Acricul- 


tural). Domestic food problems of 


cultural production in 


neighboring countries (7 


the Caribbean were serious and in 


many areas crucial. Many of our 
southern neighbors do not have a 
sufficiently balanced diet today. Pro- 
ductively speaking, the story of 
food and the challenge of food is 
the story and the challenge of 
farming. 

In much of this 


Americans have entered into a new 


hemisphere 


era of agriculture, an era which ac- 
cents the logical and scientific op- 
portunities for the American pro- 
duction of all great and necessary 


Films show practical skills such as this 
one from a USOE visual aids picture. 





A SPECIAL BUSINESS SCREEN FEATURE 


food crops, even those which for- 
merly were imported from other 
parts of the world. It is also an era 
which accentuates the need for bet- 
ter diversification of crops, for the 
home production of solvent and nu- 
tritious food crops. 

Motion pictures of value pro- 
duced by CIAA are: Elemental Ir- 
rigation, a document setting forth 
certain basic principles for profi- 
cient irrigation from existing water 
supply available to the essential 
field. Material has 
which is commonly and readily ap- 


been selected 
plicable to conditions in all or any 
of the Americas where basic irriga- 
tion is possible or practicable; Dry 
Land Farming, an exposition of the 
best proved techniques of dry land 
agriculture for the fallow field, 
which next year becomes the pro- 
ducing field. (Approximately three- 
fourths of the tilled land of the 
Western Hemisphere is dry land, 
that is, its annual rainfall is not 
more than twenty inches per year) ; 
Farmstead Sanitation highlights 
simple ways of keeping the rural 
home and farmstead free of unin- 
vited 


insects and_ bacteriological 


pests. 


* The story of CIAA film distribu- 
tion is equally dramatic with that 
of production. Almost entirely due 
to the efforts of the CIAA a non- 
theatrical audience in the other 
American republics has developed 
to the tune of almost 4,000,000 per- 
sons a month witnessing these films 
at nearly 8,000 showings. Exhibi- 
tions are given by caravan exhibi- 
tors, travelling from town to town 
and to remote areas via motor 
trucks and boats. In many instances 
streams were forded, horses and 
buggies were drafted into use due 
to lack of gasoline. Electric current 
was sometimes so irregular and un- 
for the 


operator to be prepared for every 


reliable it was necessary 
contingency by taking along a gen- 
erator, transformer, and condenser. 
Programs are arranged by Coordi- 
nation Committees of the CIAA in 
cooperation with the local Missions 
and other interested parties, such 
as the government in the particular 
area concerned. It is possible to di- 
rect appeals to special groups, as 
be. CIAA has been 
forced to export its own projectors 
for this activity, due to the lack of 


the need may 


road and U.S. 


them in the other Americas and to 
provide experienced projectionists 
to see that the programs are prop- 
erly carried out. 

United States distribution of the 
Coordinator's pictures is compara- 
tively easy. Over 50,000,000 people 
have seen the seventy subjects re 
leased here. Arrangements have 
been made with many State and city 
school systems in the United States 
for CIAA films to be seen by every 
student. Prints are distributed to 
105. selected depositories. charged 
with the responsibility for obtain- 
ing maximum distribution in their 
respective territories. Records are 
maintained of showings, audience 
reactions and recommendations. 
both in the United States and the 


other Americas. 


WELCOME 


Reception has been enthusiastic 


OPERATORS Get REA! 


Film operators travelling into in- 
terior cities of the other American 
republics have met with tremendous 
success. There are often gatherings 
of enormous size present in each 
city. Letters come expressing ap- 
( PLEASE 


TURN TO THE NEXT PAGE) 


Crowds like this one in the town square of a typical South American city watch 









































1 CIAA sound motion picture program projected on an open-air screen after dark. 
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preciation on behalf of their people 
for these exhibitions. On one trip 
to Pilar, a town situated on the Rio 
Paraguay in the southwestern tip of 
Paraguay, the operator reports: 
“Films first 
lected audiences but they proved so 


were shown to se- 
popular that others were anxious to 
see them also and a public show- 
ing was arranged in the afternoon 
at the Hotel Pachi. I counted two 
Although 


outside, the 


hundred people. it was 


raining unmercifully 
room was packed. Some stayed over 
without leaving for dinner until the 
evening show. They preferred see 
ing movies to eating. Every show in 
this place has been a triumph, but 
this one I think reached the limit 
As I returned to the hotel, | could 
hear the sound of the crowd from 
a long way off. When I arrived 
everyone recognized me and started 
reach the 


shouting. I could hardly 


projector. 


U.S. Fiacs Poputar with Crowps 

“T had a small U. S. flag attached 
to the projector as a sort of defin- 
ing mascot, but a good senora bold- 
ly took it 
‘You can get another one.’ 


saying 
When 
the other people saw the flag they 
‘We 


flags!’ | promised to send some. At 


away from me, 


fell upon me _ yelling, want 
the end, a girl named Silvana Al- 
carez presented me with a bouquet 
six roses the color of 
blood. All day long I was the ob- 
ject of 


of flowers 
hundreds of questions. 
Everywhere I went a crowd of little 
boys tagged along after me until I 
resembled a circus clown at whom 
everyone stares. “Where is the show 
tonight?’ ‘When are you leaving?’ 
‘Please give me a flag.’ 


Pictures Are WELL RECEIVED 


At Paraguari, another town in 
Paraguay, the operator questioned 
the mayor, Senor Barchello, as to 
what he thought of our cause and 
what the people of his city thought 
about the pictures. “I see a truly 


sympathetic motive for diverting 


and instructing, and believe me. 
that is rare in these parts! I feel 
very pleased because this will be 


a great triumph. .. .You must know 


1 am a great friend of the United 
States. . As a professor of the 
Normal] College. the National 


School of Ac 


countancy, | have always preached 


College. and the 


democracy. I think that my students 


have listened to me, because they 
are all here. Tell them that 
here in Paraguari we are one 


hundred percent pro-allied. because 

we are all Americans and proud 

of it.” 
Before the 


CIAA 


or ganized a 





film program in Brazil, the German 


owned Bayer Chemical Company 
for many years indulged in show- 
ing propaganda films to the mil- 
itary forces, hospitals, profes- 
sional people, etc. This was done 
with completely equipped trucks 
including projectors, sound boxes, 
transformers 


screens, generators, 


and sleeping quarters for three 
men. These trucks covered the in- 
terior cities, large cities, and gov- 
a result 


ernment institutions. As 


feeling for Germany became 50 


Coordinator of 


fellow 


Agency of our government. 


the way of 





there are 
it is dificult 


strong that even today 
many instances where 
to change this opinion. 
After the beginning of this 16mm. 
program leading officers, govern- 
ment officials, and public figures 
of Brazil frequently suggested it 
would be well for the United States 
to initiate this means of dis- 


seminating information to show 
life in the U.S. under wartime con- 
ditions. and the war effort. Prac- 
tically all officials of Brazil, the 
bulwark of the 


armed forces, to- 


eether with hundreds of thousands 
of soldiers have seen these films 
with magnificent results, so much 


so that the Ministry of War has 
requested films to help in the train- 
ing of their armed forces. 
In the 


newspapers give little space to the 
pa} I 


interior cities where the 


wart and few people have radios. 


A Challenge to Industry 


UR NEIGHBORS to the South have provided many enthusi- 
thn audiences for the motion picture program of the 
Inter-American 
Americans in South and Central 
the Caribbean have seen the film showings provided by this 


A good many industrial films have been accepted for this 
program; others deemed unsuitable have provided excellent 
footage for new pictures. To all U. S. industry and to indus- 
trial producers, there is extended a cordial welcome to submit 
film proposals for this program. Requirements are necessarily 
exacting: such pictures must make a REAL contribution to 
warrant their acceptance and they must meet the high stand- 
ards of the Coordinator’s office. 

Now and in the future, the interest of these audiences must 
prove a real challenge to all of us, both in education and 
industry. For the film has once again proven the medium of 
the people. No barriers of language or geography stand in 
its power to communicate ideas and to reach a 
better understanding between the peoples of all lands. 













the people are not as war minded 
as they are in the large cities. It is 
here CIAA is reaching more and 
more people, to illustrate how the 
rubber they are gathering is being 
made tires for hundreds of 
thousands of planes, cannons, gun 


into 


carriages, trucks, etc., the minerals 
for machinery, and the tropical 
Amazon plants for drugs. Programs 
are being organized routing oper- 
ators along the Amazon where un- 
der the dificult conditions 
men are gathering rubber for ship- 


most 


Affairs. In fact, millions of 


America. Mexico and 























OHC. 

ta 
ment to the United States. The 
loneliness of these men at remote 


from all civilization, 
makes it imperative that an organ- 
ized system of film eritertainment 
be made available if we are to 


camps, away 


make these men contented enough 
to stay at the difficult and hazardous 
work in which they are engaged. 


THE NEWSREEL PROGRAM 


* Through the cooperation of the 
CIAA and the five 


major newsreel companies of New 


armed forces. 


York, motion picture newsreels to- 
day are presenting to audiences in 
some of the 


the other Americas 


most stirring news pictures ever 
recorded by a camera. 
Approximately sixteen million 
persons a week in the other Amer- 
United States 


released by the newsreel companies 


icas view newsreels 


through commercial channels. More 
than two million persons each week 
see the same outstanding subjects 
through CIAA’s non-theatrical out- 
lets in the same countries. 


Secect News FiLMs FoR AMERICAS 


By arrangement with the Army 
Signal Corps, the Navy, the Marine 
Corps, and the special pool made 
up by newsreel cameramen, thou- 
sands of feet of film are flown 
from all theatres of war to Wash- 
ington each week. Here the news- 
reel representatives. together with 
a representative of the CIAA news- 
reel division, select the best avail- 
able pictures for distribution in 
the other Americas. 

These pictures then are rushed 
to the five newsreel companies in 
New York, where they are made up 
into reels and scored in Spanish 
and Portuguese. Commercial size 
reels are sent to the other 
Americas by the newsreel com- 
panies for theatrical showing, while 
CIAA sends out a special 16mm. 
reel to Committees 
and other non-theatrical outlets. 

Today hundreds of cameramen 
are at all fronts, as well as on the 
Navy ships at sea. Some highlights 
of the past year’s newsreel coverage 
have been the Allied landings in 
Sicily and Italy, the last fight of 
the U.S.S. Hornet, the New Guinea 
campaign, including the battle of 
Tarawa, Teheran, the landings in 
France, the liberation of Paris, the 
capture of Brussels, and the land- 
ing of the Brazilian Expeditionary 
Force in Italy. 


Coordination 


OTHER Features ARE INCLUDED 


In addition to these war pictures, 
CIAA includes many pictures of 
inter-American interest. The news- 
reel division provides special cover- 
age for inter-American events both 
in this country and in the other 
Americas. this type 
has now included the United States 
visits of Cuban President-Elect Grau 
San Martin and Mexican Foreign 
Minister Ezequiel Padilla, Cuba’s 
presidential elections, the training 
of Brazilian pilots and Mexican 
soldiers in this country, and Na- 


Coverage of 


tional American Legion Commander 
Warren Atherton’s trip to 
tral and South America. 


Cen- 


A weekly newsreel roundup on 


the other American republics, com- 
piled by the CIAA newsreel divi- 
sion, is shown in newsreel theatres 
throughout the United States. 
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ASHINGTON, D. C., was the 

focal center of the visual in- 
dustry the week of January 29th. 
The nation’s outstanding producers 
films for the 
forces and war industries, officers 


of training armed 
and members of the National 16mm 
War Loan Committee and the Board 
of Directors of the National Asso- 
ciation of Visual Education Dealers 
were all present in the capitol dur- 
ing that eventful week. 

Principal social event of the pe- 
riod was the testimonial dinner ten- 
dered by the 16mm National Com- 
mittee to Theodore R. Gamble, War 
Finance Director of the Treasury 
Department, at the Hotel Statler on 
January 31. The dinner was attend- 
ed by representatives of the Armed 
Forces, Office of War Information. 
Treasury 


Department and lumi- 


naries of the 16mm industry. 


Pays Tripute To 16MM CAMPAIGN 

Mr. Gamble paid high tribute to 
the contribution made by the 16mm 
industry, reporting that audiences 
attending l6mm showings of Treas- 
ury films during the Sixth War 
Loan exceeded 23 million. These 
audiences, he pointed out, were 
drawn from war plants, labor or- 
ganizations, farm groups, churches, 
schools and women’s organizations 
which would not have been reached 
as effectively with a War Bond 
message through any other medium. 

Business of the week principally 
concerned plans for industry par- 
ticipation in the Seventh War Loan. 
At an all-day session on February |} 
presided over by J. Edward Shu- 
grue, Director of the Motion Pic- 
ture and Special Events Section of 
the War Finance Division and Mer- 
riman H. Holtz, 16mm Consultant 
to the War Finance Division, indus- 
try representatives tallied the re- 
sults of the Sixth War Loan Cam- 





Horace O. 


JONES. of New 
was re-elected Chairman of the National 
l6mm War Loan Committee on January 
31 in Washington, D. C. 


York ¢ ity, 
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l6mm Leaders join with Armed Forces and Government Officials 
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at Washington testimonial dinner honoring 


Theodore R. Gamble 


War Bond Films Show to 23,500.000 


UNITED VISUAL INDUSTRY EFFORT DELIVERS 
86.913 SHOWINGS TO TREASURY DEPARTMENT 


paign as they prepared for even 
greater efforts in the ensuing Drive. 
Tribute was also paid to the film 
distributors and volunteers who car- 
ried unusually heavy added bur- 
dens of nationwide showings with- 
out recompense. 
The conferences covered every 
phase of the 16mm operation and 
discussed in detail production, dis- 
tribution, shipping, transportation, 
promotion and advertising. Officers 
of the National l6mm War Loan 
Committee indicated that even 
greater circulation of the Treasury 
Department films would be secured 
during the Seventh War Loan Drive. 


RE-ELECT NATIONAL COMMITTEE 


A majority of industry leaders 
who served on the National 16mm 
War Loan Committee during the 
past year were again asked to serve 
during the Seventh War Loan Drive. 
To this number were added repre- 
sentative leaders from educational. 
religious and other fields to round 
out the Committee’s membership 
to a total of thirty-eight. On their 
outstanding record and contribu- 
tions during past campaigns, the 
officers of the National Committee 
re-elected to 


were unanimously 


serve another term. They include 
Chairman Horace O. Jones. Murray 
Goodman. Secretary. and Thomas 
Brandon, Treasurer. 


Within the next few 


weeks the 


Committee plans to announce its 
plans for the general coordination 
of all efforts of the 16mm industry 
for the next War Loan Drive. 
TEAMWORK CALLED OUTSTANDING 
All forces working together from 
the fields of professional and com- 
mercial distribution and manufac- 
ture to the youngest volunteer pro- 
jectionist in a rural high schoo! 
were responsible for the success of 
the Sixth War Loan activity. 
“Teamwork was _ outstanding,” 
declared officials of the OWI’s Bu- 
of Motion “There 
was teamwork in Washington and 
in the field. Your National Sixth 
War Loan Committee sponsored na- 
working thru 
16mm state chairmen in the state 


reau Pictures, 


tional promotion, 
War Finance Committees. Film dis- 
tributors mobilized projectors and 
operators, provided previews and 
finally saw to it that the films were 
delivered to the audiences who saw 
these powerful war bond appeals.” 


WASHINGTON WorKERS LUNCHEON 
Nearly a Washington 


visual war workers and 


hundred 
guests 
heard a series of brief reports on 
War Films on the Home Front given 
by six representatives of the field 
at the traditional Wednesday lunch- 
eon of that group on January 31. 
Sneakers included: O. H. Coelln., Jr.. 
Editor of Business SCREEN: James 
Kinder, Director, Pennsylvania Col- 





York 


Murray Goopman, also of New 
City, was re-elected Secretary of the Na 
tional Committee. Thomas Brandon is the 
Treasurer of the War Loan Committee 


lege for Women Film Service: D. T. 
Davis of Lexington, Ky.; H. U. M. 
Higgins, County War Film Coordi 
nator of Los Angeles; and Edward 
J. Mallin, Administrator, Film Di- 
vision, New York State War Coun 
cil. 

During the afternoon following 
the luncheon many of these guests 
and visitors attended a roundtable 
War and Post-War 
headed by C. R. 
Reagan, Associate Chief of the Bu 
reau of Motion Pictures, OWI, with 
Taylor Mills. Chief of the Bureau. 
as the lead-off speaker. 


discussion on 


Film Problems 


(PLEASE TURN TO THE NEXT PAGE) 











AIR AGE 


ED 


BRAY STUD 


TWO MOTION PICTURE TRAINING 


UCATION 


THIRTY- 
FILMS on 


IOs. INC. have 


produced 


AERONAUTICS which we are distributing, through our 


own facilities to Educational Institutions, Industries and 


Special Audiences. 


Some of th 


tance to the we 


ese films are considered of such impor- 


Ifare of our country that Exchange Clubs 


and Industries in many cities have SPONSORED THEIR 


SHOWING in 


systems. 


Hundreds « 


ALI the High Schools of their local school 


of letters have been received by us from 


high schools, colleges and universities stating that “Every 


young man and woman in America should see that film.” 


Perhaps yo 
and women wh 


country. 


If so, we w 
picture vividly 
distribute it ft 
other non-thea 


customers. 


u, too, have a message for the young men 


o soon will be guiding the destiny of this 


ill be glad, not only to produce a motion 
portraying your message, but, also, to 
schools and 


xr you to the thousands of 


trical institutions that are our regular 





Producers and Distributors of 
Educational and Industrial 


Films for over 32 years. 








BRAY 


729 Seventh Avenue ° 


For full particulars write to 


STUDIOS, INC. 


New York 19, N. Y. 


















All Forces Join 


(CONTINUED FROM PRECEDING PAGE) 
Describe War Fi_m PLANS 

H. T. Edwards, speaking for 
Archibald MacLeish, presented the 
film planning of the State Depart- 
ment. J. R. Williams of the Britisn 
Information Gordon 
National Film 
Canada; Oscar Sams of 


Services, 
Adamson of the 
Board of 
the Office of the Coordinator of In- 
ter-American Affairs, J. B. Orrick 
of the United Nations Information 
Office, William H. Williams of 
UNRRA and Tony Marinovich. 
Film Division of UAW-CIO, were 
others on the roundtable program. 


NAVED DIRECTORS MEET 
* Because of the presence in Wash- 
ington of members of the Board of 
Directors of the National Associa- 
tion of Visual Education Dealers. 
President Richard T. O'Neil of 
NAVED called a meeting of the 
Board of that organization at the 
Hotel Washington on January 30. 





NAVED 
O'Neil; 
Vice-Presi- 
dent; D. T. Davis, 2nd Vice-Presi- 
dent; Regional Directors Art He- 
bert, Tom Brandon, Earl Carpenter, 


In attendance at the 
were President 


Holtz. Ist 


meeting 
Merriman 


Frank Bangs and Directors-at-Large 
Wells Alexander, Paul Brand and 
Hazel Calhoun. Miss Calhoun was 
elected Acting Secretary until final 
action can be taken on a permanent 
Secretary located in Chicago. 
“Mr. & Mrs. America” 
+ A new 
subject entitled Mr. and Mrs. Amer- 


lomm. war bond short 
ica is now available for industrial 
plant audiences. The new film skill- 
fully combines exciting new combat 
footage with appearances of one of 
the greatest all-star casts in film 
history. Short dramatic appearances 
of interest to every American are 
made by President Roosevelt, Sec- 
retary Morgenthau, Philip Murray, 


President of the C. I. O.: Wm. 
Green, President of the A. F. of L. 
This subject is available from 


local 16mm distributors and offices 
of the War Finance Committees. 


INDUSTRY MEMBERS OF 16MM NATIONAL COMMITTEE 





Harry 
Gutlohn Organization and member of the 
National 16mm Committee. 








Ricuarp F, O’Netr, Boston, President of 
Association of Visual Edu- 
Dealers and State Chairman of 
in Massachusetts. 


the National 
cation 


lo6mm Films for WFC 





Kapit, head of the Walter O. 


Business Screen Magazine 


BertrRaM WILLouGHBY, President, Ideal 
Pictures Corporation, Chicago, and for- 


mer president of ANTFA. 





Cot. H. L. Winton, Publisher of Movie 
MAKERS, is also a member of the National 


l6mm War Loan Com/‘nittee. 
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the movie technician 
helps build an even finer AAF 


OSTLY he was “in the movies” be- 

fore the war. He processed film in 
a laboratory, or worked with sound, 
animated, or edited ...in one way or 
another helped make “pictures” into 
“productions.” That’s what he’s doing 
now. The difference is that his peace- 
time productions entertained or sold, 
while the productions he’s turning out 





Unprocessed... from all over the world 


now are helping to win this war more 
quickly and completely. 

Takethe movietechniciansof the AAF 
Combat Film Service, for example . . . 





Scanning combat footage 


Patiently, painstakingly, they con- 
vert a wide variety of unprocessed film 
from all our Air Force commands into 
a long list of finished productions 
(600,000 feet in a year; 111 hours of 
looking and listening). 

There’s a weekly film digest for the 


top command ...the General Staff, 
the Air Staff, the AAF departments in 
Washington . . . there’s a steady flow of 


productions to the entire AAF . . . 
Films on performance of equipment 
(these show plane builders how their 
planes behave in actual combat), films 
on strategy and tactics, bombing tech- 
niques, films on air evacuation of the 


Eastman Kodak Company, Rochester, N. Y. 


J. E. BRULATOUR, INC., Distributors, Fort Lee, Chicago, Hollywood 





wounded, construction of runways, air- 
sea rescue... the list goes on and on. 
...In its entirety, the program con- 
stitutes a superbly effective means for 





Committee reviews finished film 


making available to every unit of the 
AAF what every other unit has learned 
about taking the skies away from the 
Germans and the Japs. 


One of a S€ries of 
advertisements by 


KODAK testifying to 


the achievements of 


ot wor 


Maal movies 





DDITIONS TO the staffs and direc- 
NX torates of producers and 
equipment firms reflect the indus- 
try’s general: preparation for wide- 
spread expansion in use of visual 


aids. both in education and indus- 


try. 


+ FE. H. Powell. 


Encyclopaedia Britannica, has been 


president of the 


elected president of Encyclopaedia 
and Dr. Mil- 
ler McClintock, formerly president 


Britannica Films, Ine.. 


of the Mutual Broadcasting System 
and Dr. 
V. ¢ Arnspiger, have been elected 
to the 
company, it has been announced 
William B. 


chairman of the board. Dr. 


and industrial consultant, 


board of directors of the 


Benton. 
Arnspi 


ger is vice-president of the film 


recently by 


company. 


Dr. McClintock has also been re 


tained as special consultant to the 





NEWS OF THE VISUAL FIELD 


PERSONNEL AND PLANNING SHOW INDUSTRY PREPARING FOR FUTURE 


film company, Benton said. Three 
other new officers of the company 
They are S. R. 
J. A. Brill, assis- 
and C. F. Hansen, 
who was elected to the newly cre- 
ated office of controller. W. G. Tams, 


formerly 


have been elected. 
Fuller. 


tant secretary; 


treasurer; 


assistant secretary, was 


made secretary. of the company. 
Other officers are Dr. Arnspiger, 


and J. 


sistant treasurer. 


vice-president ; F. Hyde, as- 


Other members of the board of 
directors of Encyclopaedia Britan- 
nica Films are: Chester Bowles, 
OPA administrator; 
Richard de Rochemont. 


“The March of Time” 


architect; 


publisher ; 
producer of 


Wallace K. 


Harrison. 


DEPENDABLE — 
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You can depend upon a Radiant 
Projection Lamp to give you 
maximum screen brightness. For 
dependable investments, buy 
War Bonds. 


RADIANT LAMP CORPORATION 300 settitt ave., Newark 8, NJ. 


Marshall Field, 


rr 
PA sues 





Paul G. Hoffman, president of the 
Studebaker Corporation; Ernest 
Hopkins, president of Dartmouth 
College; Robert M. Hutchins, presi- 
dent of The University of Chicago; 
Mr. Powell; Raymond Rubicam, 
president of Young and Rubicam; 
Beardsley Ruml, treasurer of the 
R. H. Macey Company; Harry Scher- 
man, president of “The Book-of- 
the-Month Club”; Wayne G. Tay- 
lor, Under-Secretary of Commerce; 
John Grierson, Commissioner of the 
National Film Board of Canada; 
and E. E. Shumaker. 


Films As Gospel Billboards 
* To carry out its concern for “how 


the other half lives organized 


E. B. DeVry Tours 
+ E. B. DeVry, 


Forest’s Training, Inc., 


president, De- 
and sec- 
retary-treasurer, DeVry Corpo- 
ration, Chicago, is on a_per- 
sonal inspection tour of the 
southwestern states and Mexico. 

The primary objective of 
Mr. DeVry’s tour is to obtain 
first-hand regard- 
ing educational and entertain- 
ment 


information 
requirements of army 
camp training personnel and 
to confer with DeVry distrib- 
utors and theater operators in 
the territories he will visit. 

Mr. DeVry will confer also 
with school supply dealers and 
educational leaders on the up- 
ward trend in postwar demand 
for sound motion picture films 
and equipment in elementary 
and high schools as well as in 
colleges. Mr. DeVry is a son 
of the late Dr. Herman A. De- 
Vry. inventor and developer of 
portable motion picture equip- 
ment. 


Chicago Film Workshop 


+ Now meeting 
Chicago, the new Workshop in 
Adult Education is gaining 
much regional attention. The 
February 
war Employment included film 
showings and personal appear- 
ances by William Spencer, Re- 


regularly in 


16 session on Post- 


gional Director of the War 
Manpower Commission, Fred- 


erick Harbison, Director, In- 

dustrial Relations Center, Uni- 

versity of Chicago and Horace 

Davis of the Farm Equipment 

Workers Union. Lt. James 

USNR. was Moderator. 
* 


* * 


Brown, 


(OTHER NEWS OF THE 
VisuAL Fietp on Pace 40) 








religion must make better use of ad- 
vertising media—newspapers, out- 
door signs, radio and motion pic- 
tures. That is the belief of the Very 
Rev. Edward R. Wells, dean of St. 
Paul’s cathedral, Buffalo. 
“Inasmuch as more than 50% 
of the American population has no 
religious afhliation, it is obvious 
old methods by themselves are not 
Dean Wells declared. 
The church he added, has not yet 


adequate,” 


begun to realize motion pictures’ 
possibilities for religious purposes. 


Westinghouse Color Slidefilm 


* WestincHouse Evectrric & Mrc. 
CoMPANY has prepared for use of 
interested groups a color slide film 
with sound to tell the role maritime 
power has played in the growth of 
America. Titled This Time ... Let's 
Keep Our Merchant Marine, the 
film, a panoramic story of the 
Merchant Marine 
the days of the clipper ships to the 


American from 


present, may be obtained from 


Westinghouse offices. 





16 MM SOUND SERVICE 
New 16 MM Sound Projectors 
ON MRO Priority 
AA-1 for Hospitals, Public Transpor- 
tation Co., Police Dept., Fire Protec- 


tion Post Office Department. AA-2 
Schools, Printing and Publishing. 


Victor 40 B, 12 inch speaker 
$425.00 F.O.B. 


Wanted: Used Sound Projectors 


Write, wire, Phone 2509 


ANCHOR SUPPLY SERVICE 
Box 482 Ithaca, N. Y. 











For 16mm. Film—400 to 2000’ Reels 
FIBERBILT Cases are approved for 
Service by the Armed Forces, for ship- 
ping of |6mm. film. 


Fiberbilt Cases 
this 


MARK 


Only criginal 
bear 
TRADE 


SHIPPING 
CASE 
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Gulf Research and 
Development Company 


General Motors 
Corporation 


Curtis-Wright 
Corporation 


National Smelting 
Company 


Timken Roller Bearing 
Company 


SKF Industries 


Cooper-Bessemer 
Corporation 


Shell Development 
Company 


Dept. of Commerce, Bureau 
of Standards 


Sinclair Refining Company 
Standard Oil Company 


Jacobs Aircraft Engine 
Company 


General Electric Company 


American Cast Iron Pipe 
Company 


Socony-Vacuum Oil 
Company 


Spencer Thermostat 
Warner and Swasey 


Bendix Aviation 
Corporation 


The Perfect Circle Company 


E. | DuPont De Nemours 
and Company 


Ohio Rubber Company 
University of Michigan 


Caterpillar Tractor 
Company 


U. S. Naval Academy 
Beech Aircraft Corporation 
Richfield Oil Corporation 


Eaton Manufacturing 
Company 


The Crane Company 
Schwitzer-Cummins 
Company 

Essex Wire Corporation 
Johns-Manville Company 


Linde Air Products 
Company 


Worcester Pressed Steel 
Company 


Manhattan Rubber 
Manufacturing Co. 


Magnaflux Corporation 


Western Automatic 
Machine and Screw Co. 


Westinghouse Air Brake 
Corporation 


Aeroquip Corporation 
Pratt and Whitney 


National Cash Register 
Company 
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American Steel and Wire 
Company 


Central Scientific Company 


Nash-Kelvinator 
Corporation 


Willys-Overland Motors 


International Register 
Company 


Woodward Governor 
Company 





Foote Bros. Gear and 
Machine Company 


Cincinnati Milling Machine 
Company 


Aero Spark Plug 
Company, Inc. 


The Sun Oil Company 





COMPLIMENTS AND ENDORSEMENTS ARE COMING IN FROM 


97 1 RESEARCH LABORATORIES 





Courtesy Popular Mechanics Magazine 


@ WHY have the Research and Production 
Laboratories of the largest companies ordered 
and reordered FAXFILM within 2 months? 
BECAUSE... 


FAXFILM is the quickest and easiest method of 
inspecting a surface—a 100 diameter enlargement 
can be projected in less than one minute. 


FAXFILM is absolutely accurate for it is an exact 
replica—a Faxfilm slide is a permanent record. 


FAXFILM is inexpensive. Compare the cost of 6c 
for a Faxfilm slide with the cost of a photomicro- 
graph. Faxfilm is much cheaper in large quantities. 


FAXFILM slides can be used in any projector but 
we recommend the use of our special micro- 
projector. 
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Faxfilm units 

















THAT NOW USE 


FAXFILM 


(Trade Mark Reg. U.S. Pat. Off.) 


FOR SURFACE STUDY 
AND COMPARISON! 


Enlarged Three Dimensional Projection of Contact 
Replica of any Surface can be made in less than 
one minute. This revolutionary, non-photographic 
process checks surfaces of Metals, Wood, Paper, 
Fabrics and many other materials. 










aonina waviness and lay. 
Made in 45 seconds. Pro- 
m jected at 100 diameters. 
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(Trade Mark Reg. U.S. Pat. Off.) 
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REX D. McDILL 
' Engineer & Physicist 
CLEVELAND 21, OHIO 





FAXFILM micio-pro 
lens has a foca’ 
which aR, 100 A meter 
enlargement with 8'4” focal 
distance. 


fects 














FAXFILM KIT Model PB500 contains micro-projector and suffi- 
cient materials to make 500 Faxfilm slides. $72 50 


AA-5 Priority Required. 

If you have a projector you can use FAXFILM Kit Model A 250 
which contains sufficient materials to make 250 Faxfilm $] 5 00 
slides. No priority required for this Kit. 
Write for complete information or order direct. FAXFILM is sold on 
a money back guarantee. 


REX D. McDILL 


ENGINEER AND PHYSICIST 
5109 MAYFIELD RD., CLEVELAND 21, OHIO 


RODUCTION FOR WAR continues 
Px dominate the industrial film 
studio scene. In pictures like Buick’s 
new Buicks on the Job, a visualized 
record of that company’s war pro 
duction record by the Jam Handy 
Ticket Trouble, 


sound slidefilm designed to reduce 


Organization and 
errors made by long distance phone 
operators (same producer), impor 
made in a 


tant contributions are 


wide field of war problems 


Allis-Chalmers Screens 
“Highway to Alaska” 
* Photographically 
eternity in all its 
the 
struction job of the Highway To 


captured lor 


magnitude and 


wonderment, miraculous con 


flaska can now be witnessed by 
all. For just released by Allis 
Chalmers Mfg. Co.. Tractor Divi 


sion, is a l6mm. Kodachrome film, 
with sound, which illustrates in 22 
the highlights of Amer 

ica’s glory road as photographed 
by globe trotter Herbert C. Lanks 
With cameras whirling from Ed 
Canada, to  Fairbenks, 
Alaska, the film records, in nature’s 


minutes 


monton, 
genuine colors, scenery and action 
in the muskeg of the swamps, in 
the rocks of the mountain crags, in 
the frozen Arctic rivers, and in the 
stubborn forests. Some of the most 
the 


every day 


Americas 
back 
ground as the engineers and per 
sonnel of 7 U.S 


magnificent scenery 


can offer was 


Army regiments 
and 50 contractors battled formid- 
able 
the job in seven crammed months 

Author - speaker 
Lanks, anchored 


barriers before completing 
photographer 
behind the 


ing wheel of a Willys Jeep, drove, 


steer- 


flew and waded over the entire 
length of the highway while it was 
under construction. Luckily Allis- 


Chalmers was able to commission 
his photographic services . . . and 


obtained hundreds of feet of en 
trancing scenes never before photo- 
graphed or probably equalled. 

In itself, the film is a traveling 
monument honoring the raw cour 


age of the men who sweated and 


froze—but stayed on the job 
and of the glorious engineering of 
the Army and civilian personnel 


who cooperated to design and to 
complete the job. Produced by 
Allis-Chalmers Mfg. Co.. 
Division, the recording made 
by the Chicago Film Laboratory, 
Chicago, Ill. Paul Harvey was the 
narrator. 


aa 
Tractor 


was 


Sinclair's Planning Film 


* Planning for Tomorrow, pre 
the Sinclair 
Company, is a 25-minute dramati 


sented by Refining 


motion picture visualization of the 
advantages of 


“TBA” 


Sinclair's 
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INDUSTRY'S STORY in FILMS 


WAR PROBLEMS AND EVENTS DOMINATE STUDIO PRODUCTION 


program (tires, batteries, acces- 
sories) for filling station operators, 
particularly in “planning for to- 
morrow.” The picture tells the story 
of how two gas station partners who 
have more or less let things slip 
during the war, due to the shortage 
of help and supplies, get onto them- 
selves through the progressive lead- 
ership of a Sinclair agent, spruce 
up the station, put in a new sys- 
tem, take on a line of Goodyear 
tires, batteries and accessories, and 
as a result, win back buyers. The 
picture is played by a New York 
cast and has been produced in 
black-and-white with 
recording by Visual Training Corp., 
Detroit 
specialists. Address requests to Puk- 


direct sound 


training and promotion 
licity Dept., Visual Training Corp., 


815 Bates St.. Detroit 26. Mich. 


+ Farm Work Simplification, pro- 
duced for Sinclair Refining Com- 
pany by Visual Training Corp., of 
Detroit, Mich., is a practical, im- 
mediately applicable dramatization 
of short-cuts in U. S. farming, par- 
tells 
how an up-and-coming young coun- 


ticularly in war time. Story 


ty agent succeeds in convincing a 
somewhat dubious farmer on how a 
review of his work, development of 
new methods, and application of 
these methods can actually save him 
time, labor, supplies, and worry in 
his everyday routine. The film it- 
self contains a number of ingenious 
time-and-labor-saving suggestions, 
and should spur wartime agricul- 
tural workers into thinking of many 
more for themselves. 

Farm Work Simplification runs 
approximately 25 minutes, in black- 


The Selling Smash of 


TELEVISION ; 
le TODAY: 





ES—the triple threat impact of Sight plus Movement 


plus Sound is now being used by a number of adver- 


tisers. More than 11,000 group audiences available every 


day (44,000,000 ‘circulation per week). 


You, too, can have this selling punch of television—with 
MINUTE MOVIES—fast-moving, hard-hitting, one-min- 
ute motion pictures that can demonstrate your product 


and interpret your story in terms of satisfied users. A 
MINUTE MOVIE is screened in theaters from coast to 
coast as a regular part of the program. And you can buy 


coverage nationally, sectionally, or by individual markets. 


Write Today For Full Information 
Why not get posted on what other advertisers are doing 


with this medium? Write today for facts and figures about 


the experience of national advertisers (sectional accounts, 


too) who have been using MINUTE MOVIES for years! 


GENERAL SCREEN ADVERTISING, 


2329 Wrigley Building, Chicago 11 





* 


INC. 


500 Fifth Avenue, New York City 18 








sound, 


and-white, with direct en- 
acted by a New York cast. The pic- 
ture was prepared with the assist- 
ance of the Job Methods Training 
Department and representatives of 
the Agricultural School of Rutgers 
College, and shows the application 
of JMT to agriculture. Additional 
farm scenes were photographed in 
Indiana, Kentucky, Missouri, and 
on the Rutgers campus in New 
Brunswick, N. 7 Requests for book- 
ings should be addressed to Public- 
ity Dept.. Visual Training Corp., 
815 Bates Street, Detroit 26, Mich. 


U. S. Steel Establishes a 
Film Outlet in Canada 
+ To meet the ever-growing demand 
for the popular films portraying 
the manufacture of steel produced 
and distributed by United States 
Steel Corporation through its sub- 
sidiary, United States Steel Export 
Company, a film distribution cen- 
ter for Canada has been established 
under the supervision of Mr. A. W. 
Allyn, Assistant Regional Director. 
United States Steel Export Com- 
pany, Montreal, Quebec. 
United States Steel films 
had an enthusiastic reception from 


have 


audiences numbering into the mil- 


lions the world over, and are 
shown not only in English ver- 
sions, but in foreign language 


versions as well. 

For Canadian audiences, the com- 
pany's new film distribution center 
will offer the 
Steel-Man’s Servant, which 
signed to illustrate the manufacture 


technicolor film. 


is de- 


of steel in a non-technical manner 
of interest to the general public. 


The Making and Shaping of 
Steel, is a seven-reel film suited 


especially for technical groups. The 
greatest interest has been from en- 


gineering societies, and_ technical 
and trade groups. This film is 


presently being utilized by many 
outstanding colleges and universi- 
ties as a teaching aid in their tech- 
nical schools. 

Other include, Bridging 
San Francisco Bay, the film record 
of erecting the famous Oakland 
Bay Bridge in San Francisco and. 
To Each Other, a picturization of 
United States Steel’s War-Time 
expansion. 


films 


Barnes Shows Ordnance Job 

+ They Didnt Know, new 3-reel 
motion picture produced for the 
W. F. Barnes Company by Jam 
Handy features the skill that goes 
into the making of armor-piercing 
shot in that company’s ordnance 
plant. 

+ If We Marched By was Coca- 
Cola’s contribution to the Seventh 
Canadian Victory Loan. 
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aperen iTy and effectiveness plus 
the advantage of flexible con- 
tent are apparent in industry's in- 
creasing use of slidefilms, both 
sound and silent. Three typical sub- 
jects recently produced are briefly 
rey iewed here: 

+ A panoramic story of the Amer- 
ican Merchant Marine from the 
days of the clipper ships down to 
the present, told by a full color 
sound slidefilm, has been prepared 
by Westinghouse. It is a story of the 
part maritime power has played in 
the growth of this great nation; a 
of significance to everyone 
interested in America’s future. The 
theme of this half hour long film 
is expressed in its title—This time 
... let's keep our Merchant Marine. 


story 


The story begins in the glorious 
days when American ships carried 
nine-tenths of the nations foreign 
trade. It then records the tragic 
decline of the American Merchant 
Marine until 1910 when only one- 
tenth of the nation’s foreign trade 
was being carried under the Amer- 
ican flag. Then came the first 
World War; the frantic effort to 
regain maritime power through an 
emergency shipbuilding program; 
the turning of the tide of the war 
with ships which were left to rust 
and rot when peace came. 

The few years between the two 
great wars saw America’s Merchant 
Marine decline again until only 25 
per cent of the nation’s foreign 
trade was carried in its ships. 
Again war necessitated a frantic 
shipbuilding program, but  sup- 
ported this time by the Merchant 
Marine Act of 1936 and a compe- 
tent Maritime Commission; again 
America’s Merchant Marine is 
strong as a result; this time it 
comprises the greatest fleet of ships 
ever possessed by any nation. More 
important than ever before is the 
economic and _ military 
which this fleet offers. 

The film is available for show- 
ing to any group interested. Get in 
touch with the nearest Westing- 
house office, or write P.O. Box 868, 
Westinghouse Electric and Manu- 
facturing Company, 306 Fourth 
Avenue, Pittsburgh 30. 


security 


Carstairs’ Merchandising Film 


* Carstairs Bros. DistiLLinc Com- 
PANY has released Whitey, second 
in its series of films designed to 
demonstrate right and wrong ways 
of delivering merchandise. Due for 
screenings before distributors, de- 
livery and warehouse employes, the 
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SLIDEFILMS GROWING FIELD 


INDUSTRY FINDS MANY USES FOR THIS SIMPLE MEDIUM 


humorous sound film is intended to 
smooth the way now for the day 
when retailers will pick distribu- 
tors on the basis of good service, 
Paul Hamilton, 


merchandising 


according to E. 
Carstairs’ director. 
Hero of the production: Joe Cour- 
tesy, an urbane truck driver de- 
voted to cementing good will be- 
tween distributors and harassed 
retailers. Its villain: Smart Pants, 
who is aggravating, uncooperative 
and interested only in collecting re- 
ceipts, 


United Shows Air Transport 
. . Jobs and 


You, second in a ‘series of slide- 
films United Air 
Lines, is designed primarily to ex- 
plain the various jobs in the field 
of air transportation. This slide- 
film was prepared by the Depart- 


* Air Transportation . 


presented by 


ment of School and College Service 
of United Air Lines and is distrib- 
uted by the Society for Visual 
Education. 

This fifty-six frame slidefilm is 
designed for use in junior and 
high schools and junior 
colleges. It will answer any of the 
questions asked today concerning 
the employment possibilities in the 
new and rapidly developing field 
of air transportation. The slidefilm 
and its new type of fully illustrated 
teacher’s manual present an accur- 
ate picture of the wide diversifica- 
tion of jobs in commercial aviation, 
and indicate clearly the require- 
ments for employment and the 
numerous advantages to those who 
have qualified as employes. The 
film and manual provide excellent 
assistance to those who are con- 
fronted with the problem of pre- 
senting the complete story of avia- 
tion as an industry. 

The manual which accompanies 
the slidefilm is unique in present- 
ing frame by frame exactly the il- 
lustrations used in the slidefilm. 
This enables the instructor to pre- 
pare for presentation without ac- 
tually projecting the various pic- 
tures in the slidefilm. The manual 
is also used extensively for further 
study by students, and in some in- 
stances where projection equipment 
is not available. 

The slidefilm and manual are 
available without charge to any 
school or training organization 
which has appropriate projection 
equipment and may be interested 
in using this series of pictures. Re- 
quests should be mailed to the 


senior 


Society for Visual Education, Inc.. 
100 East Ohio Street, Chicago 11. 





THE ARMED FORCES P2oced the 
“Theory of the“COMPLETE PROGRAM” 


HE USE of training films by the armed forces is receiving 
T: lot of credit for doing the “impossible” job of training 
millions of completely inexperienced youngsters in the opera- 
tion, servicing and maintenance of the most complicated 


mechanisms ever devised. 


Most of these publicity stories miss one important point: 
It wasn’t motion pictures or slide films alone which accom- 
plished this miracle training job. It was motion pictures and 
slide films properly used in a completely coordinated program 
in conjunction with such other materials as instructor’s 
guides, review manuals, reference charts, quiz sheets and all 


the other media necessary to a modern visual training program. 


Visual Training Corporation has been a pioneer of the 
“complete program” method of training. It produced a num- 
ber of the first complete programs used by the Army and 
Navy, and played an important part in selling the armed 
forces on the greater efficiency of this training method. 


The Complete Visual Training Program—proven a power- 
ful war weapon—will be equally effective in the training of 
sales and service personnel in the postwar battles ahead. 


We are still busy with training projects for the armed 
forces, but not too busy to talk to a limited number of far- 


sighted manufacturers about their own postwar training plans. 
* 


VISUAL TRAINING CORPORATION 


815 BATES STREET DETROIT 26, MICHIGAN 
Complele Programs coveung: Announcements of New Products ¢ Dealer 


Expansion Campaigns ¢ Business Management Sales Promotion ¢ Sales and Service 


Management ¢ Sales Training ¢ Service Training ¢ Personnel, Trade, and Public Relations 


































































Students gel prac tical instruction 


(CONTINUED FROM PAGE EIGHTEEN) 
were made from the corrected test 
hilm strips 

While this procedure may seem 
involved’, it has been amply 
iustified by results obtained. First 
of all. the opinions of the entire 
Carboloy organization on all fun 
damentals involving the use and 
design ot carbide tools were qui kly 
crystallized and brought into close 
agreement. In addition, the material 
included in the six films was 
of such a basie nature and so 
thoroughly in accord with actual 
facts that after three years—during 
which the science of using and 
designing carbide tools has pro 
eressed by leaps and bounds——no 
drastic changes have had to be 
made in the films. 

Firms Aiw New Anp Otp Hanps 


In general, these films are of the 
up-grading” type. They do not, 
for example, train the inexperienced 
machinist how to run a lathe. In 
stead, they are designed to teach 
a competent lathe hand the things 
he should know about using car 
bide tools on a lathe. The same, of 
course, holds true for operators of 
other types of machines. Thus these 
films give a machinist with no 
previous carbide training a quick 
grasp of the subject before and 
during actual job training. In ad 
dition they also serve as a “re 
fresher’ for the workman with 
more carbide experience. 

It has been found that although 
these films do an excellent instruc 
tional job when used alone, they 
serve even better when made a part 
of an organized training program 
under the supervision of a key man 
in a plant. Their effectiveness is 
even greater when made a part ol 
a comprehensive and coordinated 
carbide tool control plan em 
bracing tool maintenance and use. 
In Detroit the Carboloy Company, 
for instance, now uses the films in 
conjuction with actual shop train 
ing 

Supplementing the slide films 
ire six film manuals. Each manual 
reproduces an entire slide film in 
printed form and in addition con 
tains glossaries, tables, charts, and 


specifications for using carbide 
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CARBOLOYS FILM PROGRAM 


SLIDEFILMS AND MANUALS HELP SPEED WAR PRODUCTION 


tools in various operations. These 
books—sold by Carboloy at actual 
cost of five cents a copy—are given 
out by the factories using the films 
only to those men who have actu- 
illy seen the films. More than 90.- 
000 booklets have been sold to film 
purchasers since the completion of 


the course in 1942. 
Firms Hanpiep By Fietp Men 


The job of introducing the slide 
film program into the plants was 
entrusted to Carboloy field engi- 
neers. The held men were erounded 
in the fundamentals of slide film 
use; they were provided’ with 
brochures, catalogs, and _ other 
printed material which helped them 
in presenting the films to groups 
of executives. educators, foremen. 


etc. It was decided to sell all films 
outright at a price approximating 
single print cost. Carboloy absorbed 
all production costs. It was further 
decided that the company would 
not loan the films due to the time 
involved in setting up and conduc- 
ting an adequate loaning plan. 
Moreover, the rapidly shifting per- 
sonnel in most plants makes it im- 
perative that these films be avail- 
able at all times for showing to 
new machinists. However, requests 
for loan were accommodated by of- 
fering a set of the slide films free 
of charge to selected engineering 
colleges on the condition that they 
be placed in their film loan libra- 
ries and loaned out on request. 
Some 25 colleges have so far 
availed themselves of the offer and 


FILMS for 
IVDUSTRY 


— for two decades 


“Rubber Goes To War,” a 20-minute sound motion picture 


produced by this organization for United States Rubber 


Company, is a typical example of the type of film that pro- 


motes the war effort. 


“Rubber Goes To War” shows the manufacture and end 


use in battle of many of the war products made in the com- 


pany’s plants from coast to coast. Employees see for them- 


selves how important are their little detailed operations in 


helping to win the war. 


The problem of manpower in essential industry is greater 


today than ever before. Films can train and inspire war 


workers. 


LOUCKS :NORLING 


245 WEST 55 TH ST. 


MOT ' PICTURES 


NEW YORK CITY 


NCE 1923 





loan out the films to local factories 
and educational institutions when 
requested. 


To date, about 500 sets of car- 
bide instruction films (around 3000 
films)—complete with detailed in- 
struction manuals as to their cor- 
rect use—have been distributed. 


Resutts Toutp IN Fietp SURVEY 


The effectiveness of teaching 
films cannot be measuerd, of course. 
by the number of films sold; by 
the number of films shown to 
classes; nor by the number of times 
the same film is shown to any par- 
ticular class. However, a widespread 
survey conducted by Carboloy by 
means of an exhaustive question- 
naire submitted to several hundred 
plants 
largest war industries—has fur- 


representing some of the 


nished information from which it 
has been possible to evaluate what 
kind of a job these films are doing. 

From this source, as well as 
from reports of Carboloy field en- 
gineers who have personally con- 
tacted slide film users, it has been 
learned that in general the films 
have done a highly specialized 
training job in a remarkable short 
time. Thus they have been an im- 
portant factor in accelerating the 
widespread adoption and correct 
use of carbide cutting tools, which 
in turn has resulted in greatly 
speeding up war production. Not 
only United States industry but 
that in many of the United Nations 
as well have benefited from Carbo- 
loy’s visual education plan. 

Among reports from various 
plants are statements that: “. . . use 
of the carbide training films has 
enabled us to materially lower tool 
grinding costs.” decreased 
tool breakage.” improved the 
finish on the machined work.” “. . . 
increased overall efficiency.” “. . . 
greatly increased working life of 
the tools.” “. . . has shown super- 
visors where carbide tools can be 
used to good advantage.” “. . . has 
taught machinists what perform- 
ance to expect from carbide tools.” 

With this encouragement, Carbo- 
loy Company plans to continue 
teaching “the G.I. way”—with pic- 
tures—even after the present emer- 
gency is over. In its case, visual 
education has proved to be the most 
effective and economic method of 
putting over a highly involved and 
technical subject to the largest num- 
ber of men in the shortest possible 
time. 


Army's 43 Plant Films 


+ Forty-three War Department films 
are now available for industrial 
showings. Two new films are re- 
leased each month for plant use. 
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Army-Navy "E" Award to 
Pacific Sound Equipment 

* The highly coveted Army-Navy 
“E” was awarded February 8th to 
the Pacific Sound Equipment Com- 
pany of Hollywood, manufacturers 
of portable electric phonograph- 
transcription players and_ spring- 
wind phonographs. 

These are the machines used at 
advanced bases and on vessels of 
war for the playing of the radio 
produced and dis- 
tributed by the Armed Forces Ra- 
dio Service. They provide a con- 


transcriptions 


tinuous flow of all of the most pop- 
ular radio network programs to the 
men and women of all branches 
of the service. 


Industrial Advertisers’ Film 


* Procedures through which indus- 
try may appraise its markets have 


been presented for chapters of the 
National Industrial Advertisers As- 
sociation through a coordinated 15- 
minute film production and a 32- 


page companion booklet. Prepared 
by the Association’s professional 
development committee, the mate- 
rial will be sent to program chair- 
men for the use of the group's 2500 
members. 


DeVry Awarded New 
Armed Forces Contracts 


* DeVry Corporation, Chicago, al- 
ready a four-time Army-Navy “E” 
award winner, has received further 
oficial endorsement of its fine 
craftsmanship in the form of a new 
government contract for motion 
picture sound equipment for the 
U. S. Navy and Marine Corps. 
The equipment specified in the 
latest DeVry contract is to be used 
for training and entertainment. 
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Now that you mention it, I'm not quite sure WHAT I'm looking for. 


... and that's often the case when it comes to selecting 
a producer for your visual program. There are so many 


things to be considered: 


@ The producer's ability to give you reliable 
assistance in setting up your program. 


@ His financial responsibility. 


@ The competence of his staff. 


@ The extensiveness of his equipment and 


service .. 


, iw 


@ His willingness and ability to help you use 
your completed visual aids to the best 


advantage. 


All these services and more are available at... 


PHOTO & SOUND, Inc. 


606 I\ontacmery Street 


San Francisco 11 











TWO NEW FILMS 
of Britain at War! 


1. Back to Normal: 2 reels, 16 minutes 


Back to Normal reveals the part 
played by modern science in 
the making and fitting of artificial 
limbs for disabled persons and 
shows how they are taught to 
use these limbs efficiently in all 
scupa- 


forms of highly skilled 





fact that the 
with 
individual community to 
judge these re- 
habilitated victims of war not by 
their disabilities, but by their e 
abilities. ne 


It emphasizes the 
final responsibility rests 
each 


accept and to 





1, 9 minutes 


2. Gateway to Germany: | re 
| Gateway to Germany depicts the 
struggle of the British and Cana 
jian armies to clear the Germans 
from the water approaches to the 
great Dutch port of Antwery; 
already in Allied hands—nece: 
sary to keep the supplies of war 
flowing to the fighting fronts. 





| 


| 





The R.A.F. blasts the land de 


fenses; and parachute troops, 
Royal Marine Commandos and 
Canadians complete the job. The 
Allied convoys sail into the freed 
port, keeping the armies’ lifeline 
intact and at last opening one of 
the main gateways to Germany. 


ALSO: V-l, The Robot Bomb! Vivid scenes of the death 
and destruction rained upon Britain by the dread robot bomb, and the 
various means used to combat this latest Nazi weapon. 


All films available for either loan or purchase from these offices 





* CLONE nae * 


An Agency of the British Government 


* Rockefeller Plaza, New Y« * 
orth Michigan Aven 

* * 

* * 
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Joun H. SKINNER 


* The Society for Visual Educa- 
tion Inc., Chicago, announces the 
appointment of John H. Skinner, 
Jr., to the post of Editor-in-Chief, 
in which 


position he will coor- 


dinate the editorial activities in- 
volved in the production of educa- 
tional slidefilms and sets of 2x2” 
slides, and the manuals used with 
them. 

Mr. Skinner has served for six 
years with the Agricultural Adjust- 
ment Administration and the Agri- 
cultural Extension Service as an 
editor and information specialist. 
During this period, which started 
1934, he organized and 
directed a state-wide visual educa- 
tion program for the 
Agricultural 
which was 


early in 


Delaware 
Extension Service, 
used by both 
school-age and adult groups, and 
produced material to be used in 
the program. 

Beginning in 1940, Mr. Skinner 
conducted an extensive survey of 


widely 


visual education work in the various 


state Agricultural Extension or- 
ganizations and, at the same time, 
was a free-lance producer of both 
l6mm motion pictures and 2x2” 
slides of an _ educational-promo- 
tional nature. 

forces in 


Entering the armed 


1942, he served for eighteen 
months with the Coast Artillery 


(Antiaircraft) in the Eastern De- 
fense Command. Most of his serv- 
(Plans 


became 


ice was in the S-3 section 
and Training) where he 
well acquainted with Army training 
programs and methods, and _ in 
which position he directed for a 
time all such activities of his bat- 
talion. 

Upon being placed on Inactive 
Status early in 1944, when the dan- 
ger of aerial attack on the East 
Coast had abated, Mr. Skinner be- 
came Visual Aids Coordinator at 
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see as coron DERCONALITIES in the NEWS 


NEW EXECUTIVE APPOINTMENTS ANNOUNCED TO VISUAL INDUSTRY 


one of the Army training centers in 
the Eighth Service Command. There 
he was in charge of coordinating 
the use of all types of visual aids 
and visual equipment by the units 
being trained. He comes to SVE di- 


rectly from that position. 


Harold Hall Appointed 
Britannica Office Manager 
* Harold L. Hall has 


pointed office manager of the sales 


been ap 


department of Encyclopaedia Bri- 
Chicago, H. R. 


sales 


tannica Films Ine., 
Lissack, manager, 
announced recently. Mr. Hall until 
recently was serving in the Ord- 


general 


54 
Great 
Hits! 


Ain't Misbehavin’ 

Alabamy Bound 

America, | Love You 

Twelfth Street Rag 

Parade of the Wooden Soldiers 

Virginia, Georgia and Caroline 

Strip Polka 

Ana Lani 

The Night We Met in Honomu 

Sweetheart of Sigma Chi 
You're A Grand Old Flag 


25 West 45th Street 











BIG NAME BANDS—HEADLINE STARS 


The greatest collection of entertainment ever made available in 16mm. 
sound Shorts. “Naturals” for plant showings . . 
interest to your commercial film programs. 
Every number a smash hit . . . featurin 

CALLOWAY, LOUIS ARMSTRONG 
WILL OSBORNE, BARRY WOOD, 

Includes “Hit” dance numbers . . . stirrin 
comedy numbers. . . novelty songs, an 


SALE PRICE: $7.50 per subject 


Among the many titles are: 


GEN 
WILLIE HOWARD, LANNY ROSS. 


19 So. LaSalle St., Chicago 3, Ill. + 





nance Department of the Army 
Service Forces and retains his com- 
mission on an inactive basis. 
Prior to his enlistment in the 
Army, he was for six years man- 
ager of the factory order depart- 


Zenith Radio 


Chicago. Before 


ment, Corporation, 
joining Zenith, 
Mr. Hall was editing a survey of 
recreation conducted by the soci- 
cology department of Northwestern 
University for the Chicago Recrea- 
tion Commission. 

For two years he was a statisti- 


cian in a survey of educational in- 
stitutions conducted by the Metho- 
dist Church. 








. will add zest and 


such performers as CAB 
KRUPA, VINCENT LOPEZ, 


patriotic songs . . . hilarious 
old favorites. 





A Fellow Who Plays In A Band 
I'm Looking Out The Window 
Bives In The Night 

Turn Out The Lights 

Shine 

Moonlight Becomes You 
Whistler And His Dog 

You'll Have To Swing It 

Way Down Yonder 

In New Orleans 

Pass The Biscuits, Mirandy 


Show These Inspiring SOUNDIES — 3 Minute Musicals 
DON'T BE AN ABSENTEE @ DON'T CHANGE YOUR JOB 
HAIL THE U. S. MARINES 


WALTER O. CUTLOHN, Inc. 


New York 19, N. Y. 


4247 Piedmont Ave., Oakland 11, Calif. 
30242 So. Harwood St., Dallas 1, Texas 





NEW SALES-VISUAL FIRM 
Poetzinger-Dechert have opened 
offices at 75 East Wacker Drive, Chi- 
Staffeld joins the 
organization as visual consultant. 


+ 


cago. Stanley E. 


This is a new firm set up to work 
especially with sales executives on 
training, sales promotion and sales 
organization problems. In addition 
they will supply ideas and speci- 
fications for all of the various types 
of media required to implement 
training programs. 

Floyd A. Poetzinger entered the 
industrial film world in 1933 as a 
writer with the Atlas Film Com- 
pany of Chicago. Shortly after this 
he became associated with The Jam 
Handy Detroit 
where he spent seven years in the 
editorial 


Organization of 
department and _ three 
years as account executive. 

Curt Dechert, except for two 
years with N. W. Ayer, has spent 
the past sixteen years with the Han- 
dy Organization in film and other 
media production and sales analysis 
work. 

Stan Staffeld’s experience — in- 
cludes 14 years with the Campbell- 
Ewald Company where he was art 
director and the past two 
with the Handy 
technical 


years 
Organization as 
animation and _ visual 
specialist. 


Redfield Named Field 
Manager of E. B. Films, Inc. 


+ R. H. Redfield has been named 
field manager of Encyclopaedia 
Britannica Films, Inc., E. H. Pow- 
ell, president, announced at a re- 
cent planning committee meeting 
in Chicago. 

Mr. Redfield, until recently, oper- 
ated his own business of Redfield 
Visual Agency, Chicago, specializ- 
ing in maps, globes, and charts. 
Prior to opening his own business 
Redfield was vice-president of A. J. 
Nystrom & Co., and a member of 
the board of directors. He pioneered 
the sale of sound motion picture 
projectors to schools in the middle- 
west during the early thirties. 


R. H. REDFIELD 
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CRAKES TOURS NATION 
+ Charles R. Crakes, DeVry Cor- 
poration’s educational consultant, 
has embarked on a 44-day educa- 
tour of the Northwest, Pa- 
cific coast and Southwestern states, 


tional 


during which he will visit various 
educational institutions for the pur- 
pose of gathering information on 
the progress in and offering sugges- 
tions as to the use of visual teach- 
ing aids in the classroom. 

Mr. Crakes left Chicago early in 
January. He will terminate his tour 
in Tulsa, Okla., with an address be- 
fore the annual convention of the 
Oklahoma Education 
His subject will be, “Visual Teach- 
ing Aids in the Postwar Period.” 

In addition to his conference with 


Association. 


RCA I6MM. REGIONAL MGR. 





Max N. Hemenreicu, whose appointment 
as Sales Manager of RCA l6mm equip- 


ment in 15 Southern States was an- 
nounced recently. Headquarters are at 
RCA’s Atlanta office. 





KODACHROME 
STOCK SHOTS 


To producers only, we offer 
quite a selection of 16 m/m 
We 


also have hundreds of thous- 


Kodachrome stock shots. 
ands of feet of black and white 


35 m/m shots. 


Need something? Maybe we 


have it. 


FREDERICK K, ROCKETT 
COMPANY 
6063 Sunset Boulevard 
Hollywood (28) California 
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educational leaders, Mr. Crakes will 
confer with DeVry school supply 
distributors in each of the states he 
visits, discussing the availability of 
motion picture and related project- 
ed training aids equipment and re- 
cent developments in the use 
thereof. 


Visual Training Adds 

Three to Editorial Staff 

+ Three new writers have been add- 
ed to the editorial staff of Visual 
Training Corporation, Detroit sales 
training and promotion specialists, 
now heavily engaged in turning out 
informational and training material 
for the armed forces. 

Robert B. Hunt, formerly a mo- 
tion picture writer with Warner 
Brothers, Universal and Columbia. 
film-writer at Wright Field. 
special writer for the Office of War 
Information, 


and 


will handle motion 
picture assignments. Al Cook, for- 
merly sales promotion manager of 
the Philgas Division of Phillips 
Petroleum Company and advertis- 
ing manager of the Association of 
Gas and 
Manufacturers, will handle some of 
VTC's 


and 


Appliance 


Equipment 
sales materials 
slidefilms. Fred Grady. grad- 
of the University of Minne- 
and formerly with Paul Har- 
ris Productions and the Jam Handy 


promotion 


uate 


sota, 


Organization, joins the film-writing 
staff. 





Raymond B. Murray 
1897 - 1945 











* Raymond B. Murray, 48, for 23 
years director of the Army Motion 
Picture Service. died January 3, 
1945, of a heart attack while driv- 
ing his automobile to his home in 
Washington, D. C. 

A graduate of the Connecticut 
College of Business, Mr. Murray, 
joined the Aetna Life 
Company of Hartford, Conn., in 
1914, moved to Washington in 1916 
to work for the National Geograph- 
ic Society, and entered the War 
Department in 1917, enlisting and 
serving overseas when the United 
States entered the World War. Af- 
ter serving with the forces of oc- 
cupation§ in after the 
armistice he returned to Washing- 
ton with the 
Office. 

In 1920, as a branch of that of- 
fice, he helped organize the Army 
Motion Picture Service, for which 


Insurance 


Germany 


Adjutant General’s 


he became assistant director; two 
years later he assumed full charge. 
When the Special Services Division 
of the Army Service Forces was 
organized in 1941, Mr. Murray 
was appointed chief of the Army 
Motion Picture branch, while con- 
tinuing as service director. 





Tue Visuat Traininc Group of the N. Y. Chapter, Society for the Advancement of 
Management had as its principal forum speaker recently Lt. Alvan L. Chapman, USNR, 
field coordinator of Navy training aids. (L. to R. above are X. F. Sutton; A. D. Lier- 


man, Adv. Mgr. of consumer products, Johns-Manville; A. H. Foster, Chapter P 
dent, of Borden’s Farm Products; Charles Graves, Personnel Dir., Dictograph Prod. 
Chapman; Hanson Hwang, Harmon Foundation, Inc.; Gardner L. Hart, American ‘ 
cil on Education; S. D. Berns, Film Daily; Ralph Cathcart, Ed, Dir., Texas Co.; 
A. H. Hood, Dir., Dealer Relations, Johns-Manville. 
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JOHN H. WOLSIEFFER, Director of 
Animation for Springer Pictures, has su- 
pervised over 100 reels of animated film. 
This experience, plus his early work as 
puppeteer, magazine illustrator and adver- 
tising Art Director, is utilized on every 
foot of animation that comes from our 
studio. This is one of the reasons that 


those who know good animation say — 


“LET SPRINGER DO IT! 











SPRINGER PICTURES, INC. 


FISHER BUILDING 
DETROIT, MICHIGAN 


MOTION PICTURES 


© NEW YORK, N. Y 


ANIMATION 








35 WEST 45th STREET 


SLIDE FILMS 


37 





4 he ENTY-THREE distributors 
of Navy incentive films recently 
enjoyed the opportunity of partici 
pating in training techniques taught 
our fighting men of the amphibious 
commands at a great East Coast 
base. Enrolled as “shipmates, first 
LCI(L) 693, the 


group observed during two day 


class.” aboard 
afloat and ashore the spec ialized itt 


struction and equipment which 

combine to assure the success of 
! 

our assaults on enemy territory all 


over the world 


handle 


Navy motion pictures designed espe 


The distributors. who 


cially for war workers and empha 
sizing the vital link between the 
production front and the war front 
assembled at the Washington, D. ( 

headquarters of the Industrial In 
centive which 


Division. produces 


the films 


DOWN TO THE SEA IN AN LCI 


Phe party proceeded to Solo 
mons, Md., where they made a tour 
of inspection of the Naval Amphi- 
bious Training Base. of which ¢ ap- 
tain W. R. Cooke, USN, is the 
commanding oflicer. 

Here the boarded the 
LCI(L) 693 and was welcomed by 
the captain of the ship, Lt. (jg) C. 


party 


. Lutton. Each shipmate was as- 
signed to his bunk and stowed his 
gear. The guests were afforded the 
opportunity ol complete inspection 
of the invasion ship from stem to 
stern. 


Tour Eastern Nava Bases 

Reveille was at 5:30 o'clock the 
next morning, and after breakfast 
the party went ashore at Little 
Creek Virginia, and boarded a Navy 
bus for Dam Neck, Virginia, com- 
manded by Commander W.. T. 
Richter, USN. Commander Richter 
welcomed the group at the anti- 
aircraft school and pointed out the 
various training facilities of the 
base. 

At the conclusion of an inspec 
tion and gunnery practice the 
group reboarded the LCI(L) 693. 
Enroute back the distributors ob- 
smoke 
flares, Very 
lights and signal flags. 


At a 


mens mess, a short discussion was 


served a demonstration of 
screens, parachute 


meeting in the enlisted 
held on various aspects of distri- 
bution of Navy incentive films. It 
was pointed out that while these 
motion pictures have already been 
seen by many millions of war work 
ers, showings before production au 
diences must be conducted on an 
ever increasing scale as a check 
against dangerous relaxation in the 
war effort at this critical time. The 
distributors pledged full coopera 





DISTRIBUTORS OF NAVY INCENTIVE FILMS ARE GUESTS OF SERVICE ON CRUISE 


1 





Tuey were Navy's HONORED GUESTS for two days afloat and ashore. These visual industry representatives pictured above are part of 


»2 


the group of 23 incentive film distributors. You'll recognize in the group above such familiar figures as D. T. Davis, H. J. Spiess of 
Castle Films, George Cole, Bill MacCallum and E. A. Bendell of Modern Talking Picture Service. Others in the group were Bill 
Laub and Murray Goodman of Castle, Clem Williams, Carl Kunz, Ed Manke, J. K. Lilley, H. A. MacNeily, Bernie Payne, H. P. Lip 
pincott, William B. Hill, Gordon Godbey of D. T. Davis Company, Al Stone, and J. E. Bloesinger of Kunz Motion Picture Service. 


tion to step up exhibition of the in order to reach the largest possi- 


films during the next two months ble number of essential workers. 


gst UNLI000NN0N0NLEUUN 





. . . With a permanent and growing 


staff, complete facilities and the ex- 
perience of years in the production of 
films that do their jobs well—these 
are AUDIO assets which answer the 
call of INDUSTRY and GOVERN- 
MENT for services urgently needed in 
those all-important tasks of training 


on every front. 


AUDIO PRODUCTIONS, INC. 


630 Ninth Avenue © New York City 
Film Center Building 
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Army-Navy E Award to 
Holmes Projector Company 


*® The Army-Navy E, the country’s 
highest production award, was pre- 
sented to the employees and man- 
agement of the Holmes Projector 
Company in a ceremony held in 
the Gold Coast Room of the Drake 
Hotel on February 3. The award 
was made by Captain Ceres, USN, 
Medical Officer in Command, U. S. 
Naval Hospital, Great Lakes, IIl., 
and the E pins were presented by 
Major Thomas W. DeMint, USA, 
Public Relations Officer, 6th Serv- 
ice Command, Chicago, Ill. The 
program was conducted by Lt. (jg) 
H. L. Taussig, USNR. Singing of 
the Star Banner and 
America was led by Phil Regan. 
star of stage, screen and radio. 


Spangled 


After the ceremony, the employ- 
ees and guests, numbering over 400. 
adjourned to the Grand Ballroom, 
which had been decorated with the 
flags of the Allies, for a delicious 
dinner and entertainment. Al Diem’s 
orchestra furnished the music for 
dancing. 

Oscar Ho_mMes AWARDED PIN 

A solid gold pin, set with dia- 
monds, commemorating the occa- 
sion, was presented to Oscar J. 
Holmes. president of the Holmes 
Projector Company, by the employ- 
ees, as a mark of esteem. Repre- 
sentatives of the section of the Bu- 
reau of Ships, U. S. Navy, having 
jurisdiction over motion picture 
equipment, were present. 

It is significant that, although 
less than 4% of the country’s eli- 
manufacturers have been 
awarded the Army-Navy E, 40% 
of the 35mm projector manufactur- 
ers have been awarded this high 


gible 


honor. 




















NAVY COMMENDATION 
FOR VISUAL TRAINING 


+ A special commendation for 
good work has just been extended 


to Visual Training Corporation, 
Detroit training and promotion 
service specialists, by the Navy 


Department through Rear Admiral 


D. C. Ramsey of the Bureau of 
Aeronautics. 
This commendation was based 


said Genaro A. Flo- 
Visual 
the company’s work 
with the Packard 
training program for the pe 
and maintenance of the 4M-2500 


in particular, 
rez, head of Training, on 
connection 


Marine Engine 


Navy marine engine, used in motor 
torpedo boats. 
Admiral Ramsey wrote Mr. Flo- 


rez: “The film strips and manuals 


prepared by the men and women. 


of Visual Training Corporation are 
proving most effective in the Motor 
Torpedo Squadron Centers where 
they are in use. The quality and 
applicability of these visual aids 
merits a “Well done!’ ” 

Admiral Ramsey added that the 
Navy 


that this performance would be re- 


Department was confident 
peated in Visual Training’s current 
work on training aids for the 
Bureau of Aeronautics. The Detroit 
corporation specializes in a com- 
plete visual media 
cluding motion pictures, 


program, in- 
slidefilms, 


animated models, lec- 
and picturized texts 


glass slides, 


charts, 
and illustrated manuals. 


ture 


Ampro's Popular Reprint 

+ Republication in booklet form 
of Stanley Young’s note-worthy ar- 
ticle “What will happen in the 
movies the day War is over c 


Ampro Cor- 
This 


lating survey of the postwar pos- 


is announced by the 


poration of Chicago. stimu- 


sibilities of 16 mm. sound motion 
first appeared in a recent 


Magazine. 


pictures 
issue of Cosmopolitan 
It revealed many new facts about 
the increasingly important role of 
16 mm. films in a war-time Amer- 
ica and aroused widespread interest. 
Free booklet are 
available on request from the Am- 


pro Corporation. 

Electrical World Slidefilm 

+ Exectrrica, Worip, McGraw- 
Hill tradepaper, has summarized in 


copies of this 


a sound slide film four years of 
advertisements 


publi- 


cation. Completed in December and 


guest reviewing of 


which have appeared in the 


already seen by a number of groups 
of industrial advertisers. the film is 
built around comments of typical 
readers of the magazine's advertise- 
ments. Four points for advertising 
are highlighted: (1) Have some- 
(2) Keep it simple. 
(3) Tell it with pictures. (4) Keep 
it professional. 


thing to say. 





WE BUY 








Equipment Today. 


ing to war workers in 
e Q U { “ MA E 4 T plants and to labor 
Illustravox, Operado, RCA, Sound 


Projects, Picturephone, Webster 
Also Slidefilm Projectors 


Dispose of Your Present Equipment 
and Buy Modern When Peace Comes. of 


Send us Full Details of Your Available 


0. J. MCCLURE TALKING PICTURES 


1115/2 WASHINGTON BLVD., CHICAGO 7—CANal 4914 


Two New Navy 
Combat Films 

* Target Japan and Pa- 
cific Firepower, two new 
Navy 


films, have been 


made available for show- 


unions by Navy’s Indus- 
trial Incentive Division. 
Target Japan, a 12-min- 
ute action filled motion 
picture, vividly portrays 
developments in the Pa- 
cific from the dark days 
Pearl Harbor up 
through the step-by-step 
cracking of Japan. 
Pacific Firepower (11 
minutes, available only 
in 16mm )—features the 
part played by aircraft 
in the conquest of the 
Marianas, portrays the 
engineering feat involved 





in the construction of the 





16MM & 35MM 


service. 


New Jersey, and Connecticut. 
sound-slide film service. 


203 E. 26th ST.. NEW YORK CITY 





motion picture projection 
Arrange ciub, 
school, church showings, supply equipment and operators. 
Full responsibility, one-time or long runs in New York, 
Continuous projection and 
Have largest local list of the- 
atrical outlets for top quality industrial films. 


KING COLE'S SOUND SERVICE, Inc. 


LEx. 2-678! 


Saipan airstrip which 
Tokyo within 
easy bombing range. and 
describes the Navy’s fa- 
mous carrier-based Hell- 


Woven 


film are 


brought 


divers. into the 


scenes from 





Japanese activities. 
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AT THE NATION'S SERVICE: 
* WAR LOAN PICTURES 


All special Treasury films just released are now available 
without charge from Ideal offices throughout the nation! 


G.I. FILMS for WAR PLANTS 


Army and Navy incentives films, for war plant showings, 
are another Ideal Pictures war service in many cities. 


O.W.I. and C.1.4.A. FILMS 


All Americans should see these authentic war informa- 
tional films. Available throughout the nation from the 
Ideal Pictures distribution offices listed below. 


* 


* 


All Government Films Available at Minimum Service 
Fees ONLY, no rental charge. For projection service 
and films see the Ideal office nearest your town. 


IDEAL PICTURES 
CORPORATION 


{ BERTRAM WILLOUGHBY PICTURES, Inc., Suite 600, 1600 Broadway, N.Y.C. 
IDEAL PICTURES CORP., 28 E. 8th St., Chicago, Ill. 

S| IDEAL PICTURES CORP., 18 S. 3rd St., Memphis, Ten 
IDEAL PICTURES CORP., 2408 W. 7th St., Los phn mi Calif. 

6 | IDEAL PICTURES CORP., 1739 Oneida St., Denver, Colo. 

) STEVENS-IDEAL PICT RES, 89 Cone St.. N.W., Atlanta, Ga 
|} NATIONAL-IDEAL PICTURES, 2024 Main St., Dallas, Texas. 
| IDEAL PICTURES CORP., 915 S.W. 10th Ave., Portland, Oregon 
IDEAL-SOUTHERN PIC TU RES CO., 9536 N.E. Second Ave., Miami, Fla 
IDEAL PICTURES, 210 E. Freaklin Street, Richmond, Va. 
IDEAL PICTURES, Rm. 1, 926 MeGee St., Kansas City, Mo. 
IDEAL-SOUTHERN PICTURES CO., 336 Barrone St., New Orleans, La. 


NEAREST OFFICE 


ADDRESS YOUR 
ORDERS TO OUR 











Your Story On Film 
‘Oetinatel 


eat” 





Pictures “made-to-order” for your needs are an actual, real life drama- 


tization. Films tell the whole story ... whether it's a sales presentation, 
instructions, educational, or a good-will builder of your plant or 
product. 
Filmcraft is proficient in the making of special films that tell a 
vf retentive story, easily and quickly. Let us know your 
J ns 4 problem 
8 


f . . . 
VT gy proven advice, with no obligation on your part. 
i} y\ ~ 

AK 
‘ se V7 


S estiternestimeettimnetienticnnetineneticemntienetieetiemtie tie iE Ee 


FILMCRAFT 


201 W. JACKSON BLVD. e CHICAGO 6, ILL. 
SOUNDIES DISTRIBUTING CORP. OF AMERICA, INC 
Eastern Office: 2826 Decatur Ave., Bronx, N. Y¥. — FOrdham 7-9300 


our experienced staff offers time- 


Division of 
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— Several months experience with 
the Victor Animatophone sound 
motion picture projector presented 
by the Oak Cliff. Texas, Lions Club 
has proved its great value in nurses 
training, according to officials of 
the School of Nursing of Methodist 
Hospital, Dallas. 

Writing in the Cadet 
Chronicle, official publication of the 
hospital school, Lydia W hithurst 
R.N., Clinical Instructor reports, in 
part: “The Nursing Education Pro- 


( orps 


evram already being accelerated un 
der the U. S. Cadet Nurse Corps 
Program was quick to recognize the 
value of visual education. Just as 
the Army was able to use this 
means of teaching large numbers of 
men quickly and thoroughly, the 
schools of nursing have employed 
the same means to the same ends. 
Student nurses who have previously 


spent long hours in classrooms lis 


tening to lectures on surgical pro- 


NEWS OF THE VISUAL FIELD 


FILMS PROVE VALUE IN TRAINING OF CADET NURSES 


cedures are now able to see these 
procedures demonstrated in half 
the time by use of the movie pro- 
jector. This means of teaching saves 
valuable teaching hours in schools 
where the current nursing shortage 
has cut the educational staff to the 
minimum. Student nurses are more 
interested and thus absorb details 
which would have otherwise been 
overlooked. 

“It was with these advantages in 
mind that the Methodist Hospital 
School of Nursing of Dallas, Texas, 
became interested in obtaining a 
movie projector. The Lions Club of 
Oak Cliff, nationally known for their 
interest in promoting educational 
projects, offered to purchase such a 
unit for the students of this school. 





WHAT IS MOST VALUABLE 
IN THIS PICTURE? 


No, not the camera, the lights, or the plane 


— but the carefully integrated work of the 


Pathescope staff. 


Today we are devoted to Navy, U.S.O.E., 


and war industry films 


... tomorrow we will 


be better prepared than ever — to serve you. 


THE 





PATHESCOPE 


COMPANY OF AMERICA, INC. 
580 FIFTH AVE. NEW YORK 
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This unit has now been in use for 
two months. Besides the regular 
projector it has an accompanying 
sound unit. The screen, a portable 
type 72 by 58 inches, can easily be 
adjusted to any size room. The pro- 
jector and sound equipment can be 
set up in a few minutes, requires a 
minimum of space and can be oper- 
ated by a lay person.” 


New Picturol Catalog 
Now Available From S. V. E. 


* A new Picturol Catalog, which 
lists many new slidefilms, has been 
announced by the Society for Visual 
Education. The catalog includes, 
among other slidefilms, an entirely 
new series of Picturols on the Na- 
tional Parks of the United States. 

Another new slidefilm of timely 
interest is Romance of the Alaska 
Highway, a picture story of the 
building of the Alean Highway to 
supply the troops in Alaska and 
the Aleutians. In contrast are two 
new ‘slidefilms on the life and scenic 
attractions in the Virgin Islands. 

Other educational slidefilm ad- 
ditions include Elementary Meteor- 
ology slidefilms) ; 
and Basic Definitions of Algebra 
(two slidefilms) ; Mathematical In- 


(three Origin 


struments (4 slidefilms presenting 
different types of instruments and 
their use); Theory of Flight (4 
slidefilms). 

Many other interesting and in- 
structive slidefilms have been added 
to the extensive S.V.E. Picturol 
library. Some are accompanied by 
teacher's manuals, and others in- 
clude full information in the titles 
and subtitles of the slidefilm. 

Copies of the new S.V.E. Pic- 
turol Catalog are furnished free 
upon request to the Society for 
Visual Education, Inc., 100 East 
Ohio Street, Chicago 11, Illinois. 


+ Among the recent additions to 
the slidefilm library of the Society 
for Visual Education, is an entirely 
new series on the National Parks 
of the United States, which has 
been prepared with the cooperation 
of the National Park Service, 
United States Department of the 
Interior. 


DeVry Around the World 


* Two far-flung outposts of the 
motion picture industry have re- 
cently acquired new DeVry 35mm. 
projectors. Norman Olsen, 
ager of DeVry Corporation’s ex- 
port department, announces the in- 
stallation of DeVry projectors in 
a new theatre at Tananarive, Mada- 
gascar, and in the Lyric theatre at 


Kodiak, Alaska. 


man- 





War Department 
Industrial Films 

* The latest War Depart- 
ment film available to 
war plants is a combat 
titled 
Noodle. Se- 
include scenes 
from the fighting fronts, 
at Japan’s West Point, 
and many other situations 
showing the nature of the 
enemy and the ingenuity 
of our fighting forces. 


film communique 
Yankee 


quences 


called 
What's Your Name shows 


One sequence 





PROTECTION 
FOR MOVIE FILM 


against 
WEAR... 

WATER 

CLIMATE 
SCRATCHES / 


FINGER- /~ 





VAPORATE CO.,Inc. BELL & HOWELL CO. 
130 W. 46th St. 
New York City 


OIL 


x 


ASK YOUR DEALER 


180! Larchmont, Chicago 
716 N. Labrea, Hollywood 








how the individual sol- 
dier and the individual 
worker, each faithfully 
doing his everyday job, 
makes for overall success 
in the war effort. Amer- 
ican ingenuity working in 
high gear on the fighting 
front as well as on the 
production front is beat- 
ing the enemy. 

The men and women 
shown in the film are un- 
known but they form a 
partnership that is a sym- 
bol of freedom. Running 
time: 18 minutes; avail- 


able from War Dept. 


Immediate Delivery of 
SOUND SLIDE PROJECTORS 


We have a few reconditioned 
machines taking a 16-in. record 


PRICED AT 49°° 


Immediate Delivery of 
800- 1200- 1600-ft 


gt 1b Me lale maelar 


National Camera Exchange 
New Farmers Mechanics Bank Bidg 
86 So. 6th Street 
Minneapolis 2, Minnesota 
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i. T. & T. CORPORATION 
MERGES GUTLOHN FIRM 


+ Indication of the rapid develop- 
ment and expansion of Internation- 
al Theatrical and Television Cor- 
poration as a major factor in the 
sub-standard. field, was evidenced 
today by the joint announcement of 
George Hirliman, President, Harry 
J. Rothman, Executive Vice-Presi- 
dent and Joseph Auerbach of the 
Board of Directors, that the com- 
pany had purchased the Walter O. 
Gutlohn Corporation. 


PLANS NATIONAL EXPANSION 


Continuance of the Gutlohn Cor- 
poration as a definite entity under 
 & ae 


by Mr. Hirliman when he further 


was additionally insured 


stated that plans to expand the cur- 
rently operating branches from sev- 
enteen to thirty in the United States, 
were already under way; arrange- 
ments were completed whereby 
Harry A. Kapit would continue in 
his executive capacity as heretofore 
and will develop a new television 
department for said company; and 
the entire Gutlohn organizational 
personnel in New York and its 
branches retained. Augmenting this 
personnel will be Hirliman’s for- 
Alfred 
Crown as Vice-president, David E. 
Weshner, Director of Public Rela- 
tions, Ann Exelberth, Betty Carol, 
and Carol Weill as Director of Pub- 
licity. 


mer associates, including 


FOUNDED THIRTEEN YEARS AGO 


The Gutlohn Corporation, organ- 
ized in 1933 by the late Walter O. 
Gutlohn and Harry A. Kapit, de- 
veloped in thirteen years of exist- 
ence into a national factor in the 
sub-standard field. Its acquisition 
by I. T. & T. gives the parent com- 
pany not only one of the largest 
l6mm educational film production 
organizations, but it also acquires 
a most extensive film library in- 
cluding over three thousand sub- 
jects comprising educational, voca- 
tional and entertainment shorts, car- 
toons and features. 

In addition to the acquisition of 
the Gutlohn Corporation, I. T. & T., 
which also controls Circle Film 
Labs, Inc., its printing outlet, and 
the Film Of The Month Club, has 
also acquired Certified Film Dis- 
tributors, which will function as 
1. T. & T's sales organization, con- 
centrating on outright sale of prints 
to sub-agencies, including depart- 
ment stores, photographic dealers, 
general industry and governmental 
agencies. 

Emphasis on the corporation’s 
immediate and postwar plan for the 
development of a strong visual edu- 
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cational program was also in evi- 
dence with the appointment by Mr. 
Kapit of Victor Roudin and George 
Zehrung. Former Head of the Mo- 
tion Picture Bureau of the Y.M. 
C.A.. to head the Educational Divi- 
sion of the Corporation. This visual] 
education program will be based 
on the needs and specifications of 
educational groups throughout the 
United States as well as coopera- 
tion with governmental agencies on 
their special requirements. 

Headquarters of I. T. & T. are 
being maintained at the Gutlohn of- 
fices, 25 West 45th Street, New 
York City. 

* * * 


Cine-Television Studios, N. Y. 


Announces Organization 

*® Defining its field as the visual- 
action media combining the four 
dimensions of selling and entertain- 
ment 


sight, sound, action and 


color—Cine-Television Studios re- 
cently announced plans for render- 
ing comprehensive services on the 
sponsored motion picture and 
filmed television fronts. 

Managing partner is Fred H. 
Fidler, who resigned from the J. 
Walter Company on 
June 15 after 15 years with that 
agency as Pacific Coast radio de- 


Thompson 


partment organizer, account execu- 
tive, St. Louis office manager. foun- 
der of the New York office motion 
picture department and _ various 
other posts in Thompson merchan- 
dising and public relations activ- 
ities. 

General offices of the organiza- 
tion are at 100 East 42nd Street, 
New York, and the laboratory for 
television program experiment is 
maintained in the Grand Central 
Terminal Building. 

Cine-Television will function cur- 
rently as consultants and produc- 
tion supervisors in filmed television 
programming and sponsored films 
with production of filmed televi- 
sion for national syndication as its 
eventual goal. 

An autonomous distribution di- 
vision known as the Motion Picture 
Networks currently offers “planned 
distribution of motion 
pictures of any length” by virtue 
of its status as special sales repre- 
sentative for “Minute Movies” via 
General 


sponsored 


Screen Advertising, Chi- 
cago,.and Modern Talking Picture 
Service. New York. distributor of 
longer films. 

MPN’s first distribution contract, 
recently announced, was in behalf 
of the National Broadcasting Com- 
pany, who are sponsoring four 
“Minute Movies” in more than 800 
theatres in connection with its “Pa- 
rade of Stars” program promotion. 





© For 2x2 Poper or Glass Slides 
® For Single Frame Slidefilm 
® For Double Frame Slidefilm 





es easier, more economical to use this ver- 
satile 3-in-1 projector. Gives more illumination 
r watt — assures perfect clarity of image. Can 
- changed from film to slide showing — in a 
jiffy! Has Manumatic slide carrier — Kwik-Lok 
spiral focusing — smooth tilting — accurately 
centered optical system. 300 watt lamp capacity. 
Complete with custom-built carrying case. 


Now Available on MRO Ratings to: 
Educational Institutions — Army and Navy 
Maritime Bases— Government Agencies 
War Industries — Medical Professions, etc. 


Y Instantly Set up 


Corrected Lens—Can Be 
Cleaned Easily 


Film Loops Naturally 
.. ~ Will Not Scratch 


Conveniently Portable 
—Yet Very Stable 


ne 


Dept. B, 1220 W. Madison St. # 


TT UCT TST elie 4 Shicove 7, U.S.A. 
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Producing nothing but business 
and training films for nineteen 
years — combining horse sense 
and Hollywood "know-how." 


ROCKETT FILMS 


6063 SUNSET BOULEVARD 
HOLLYWOOD (28) CALIF. 











A NATIONAL DIRECTORY OF VISUAL DEALERS 


For the convenience and guidance of industrial-educa- 
tional users of motion pictures, slidefilms and other 
visual services, this National Directory provides selected 
sources for the rental or purchase of equipment, films. 


ices provided by these Visual Education specialists. Write 
Reader Service Bureau of Business Screen, 157 E. Erie St., 


projection service and operators and other special serv- 
| Chicago 11, for sources in your community if not listed here. 


CONTACT THESE CONVENIENT REGIONAL SOURCES FOR EQUIPMENT, FILMS AND PROJECTION SERVICE 


EASTERN STATES 
CONNECTICUT 
Hebert Studios, Inc., 53 Allyn St., Hart- 
ford 3, Conn 
DISTRICT OF COLUMBIA 
The Jam Handy Organization, Inc., 
Transport’ tn. Bldg., Washington 6, D.C 
Paul L. Brand, 816 Connecticut Ave., 
Washington 6, D.C 


MAINE 

Stanley Dana Corp., 263 St. John St., 
Portland, Maine 

MARYLAND 

Kunz Motion Fictuse Service, 432 N 
Calvert St., Be + re 2, Md 

Stark Films. 537 N Howard St., Balti- 
more 1, Md. 

MASSACHUSETTS 

Visual Education Service, Inc., 13] Clar- 
endon St., Boston 16, Mass 


NEW HAMPSHIRE 
A. H. Rice and Co., Hollis, N. H 


NEW JERSEY 

Art Zeiller, 120 Central Ave., Glen 
Rock, N J 

NEW YORK 

Buchan Pictures, 79 Allen St., Buffalo 
N. Y. 

Bertram Willoughby Pictures, Inc., Suite 
600, 1600 Broadway, New York City 


Walter O. Gutlohn, Inc., 25 
New York 19, N. Y 

The Jam 05 0 Organization. Inc., 
1775 Broadw New York C ity 18 

Institutional Cinema Service, Inc.. 560 


W. 45th St 


York 
K 


King Cole's Sound Service, 203 E 
st., New Y 

S. O. Ss. Chasina Supply Corp.. 149 W 
12nd St., New K Y 

John E. Allen, Inc., x x 383, Re chester 7, 
N. Y. 

PENNSYLVANIA 

Kunz Motion Picture Service, 1319 Vine 
St., Philadelphia 7, Pa 

WEST VIRGINIA 

J. G. Haley, P. O. Box 703, Charleston 
23, W. Va 

SOUTHERN STATES 
ALABAMA 


Wilfred Naylor, 1907 Fifth Ave., No., 
Birmingham 1, Alabama 

FLORIDA 

— ‘Southem Pictures Co., 9536 N. E 
Second Ave., Miami, Fla 

ieee ari Mistieaa Shop, 1039 N 
Orange Ave., Orlando, Fla 

GEORGIA 

The Distributor’s Group, Inc., 756 W. 
Peachtree St., N.W., Atlanta, Ga 


Calhoun Company, !0! Marietta St 
Atlanta 3, Ga 
Stevens-Ideal Pictures, 89 Cone St., 
W., Atlanta, Ga. 
KENTUCKY 
D. T. Davis Co., 231 W. Short St., 
Lexington, Ky. (Also Louisville, Ky.) 


LOUISIANA 

Stanley Projection Company. 2!1!/2 
Murray St., Alexandria, La. 

Jasper Ewing & Sons, 725 Poydras St., 
New Orleans 12, La. 

Feltus B. Stirling, 2005 Ferndale Ave 
Baton Rouge 15, La 

Ideal Southern Pictures Co., 336 Bar- 
rone St., New Orleans, La. 

MISSISSIPPI 

Herschel Smith Company, 119 Roach 
St., P.O. Box 1187, Jackson 110, Miss. 


TENNESSEE 

Ideal Pictures Corp., 
Memphis, Tenn. 

Frank L. Rouser Co., Inc., P. O. Box 
2107, Knoxville 11, Tenn. 

VIRGINIA 

Ideal Pictures, 219 E. Main St., Rich- 
mond 19, Va 


MIDWESTERN STATES 

ILLINOIS 

Ideal Pictures Corp., 28 E. 8th St., Chi- 
cago, Ill. 

Walter O. Gutlohn, Inc., 19 S. La Salle 
St., Chicago 3, Ill. 

The Jam Handy Organization, Inc., 230 
N. Michigan Ave., Chicago 1, Ill. 

McHenry Educational Films, 64 E. Jack- 
son Blvd., Chicago 4, Ill. (HARrison 
3329) 

Stinson Projector Sales, 52! S. Lombard 
Ave., Oak Park, IIl. 

Garland B. Fletcher Studios, 218 W. 
Main St., Urbana, Illinois 

IOWA 

Pratt Sound Film Service, 805 Third 
Ave., S. E., Cedar Rapids, la 


18 S. 3rd St., 


Ryan Visual Aids Service, 409-11 Har- | 


rison St., Davenport, Ia 

KANSAS-MISSOURI 

Central Visual Education Service, 
Broadview Hotel Bldg., Wichita, Kas 

Kansas City Sound Service Co., Room 
1, Lobby floor, 926 McGee St., Kansas 
City 6, Mo. (Ideal Pictures) 

Erker Bros. Optical Co., 610 Olive St., 
St. Louis 1, Mo 

Swank Motion Pictures, 620 Skinker 
Blvd., St. Louis, Mo. 

MICHIGAN 

Engleman Visual Education Service, 
701 W. Warren Ave., Detroit 1, Mich 

The Jam Handy Organization, Inc., 282] 
E. Grand Blvd., Detroit 11, Mich 

Capital Film Service, 1043 E. Grand 
River, East Lansing, Mich 

MINNESOTA 

Film Preview, 1504 Hennepin Ave., 
Minneapolis, Minn 

National Camera Exchange, 86 S. Sixth 
St., New Farmers Mechanics Bank 
Bldg., Minneapolis 2, Minn. 

OHIO 

Lockard Visual Education Service, 922 
Roslyn Ave., Akron 2, Ohio. 


Ralph V. Haile & Associates, 215 Wal- 
nut St., Cincinnati, Ohio. 

The Jam Handy Organization, Inc., 310 
Talbott Building, Dayton 2, Ohio. 

Twyman Films, Inc., 29 Central Ave., 
Dayton 1, Ohio. 

Martin Sound Systems, 50 Charles Ave., 
S.E., Massillon, Ohio. 

WISCONSIN 

Photoart House, 844 N. Plankinton Ave., 
Milwaukee, Wisc. 


WESTERN STATES 

CALIFORNIA 

Donald J. Clausonthue, 1829 N. Craig 
Ave., Altadena, Calif. 

Ideal Pictures Corp., 2408 W. 7th St., 
Los Angeles, Calif. 

The Jam Handy Organization, Inc., 7046 
Hollywood Blvd., Los Angeles 28, 
Calif. 

Screen Adettes, Inc., 1709 W. 8th St. 
Los Angeles 14, Calif. 

Walter O. Gutlohn, Inc., 4247 Piedmont 
Ave., Oakland 11, Calif 

Carroll W. Rice, 19 Estrella Ave., Pied- 
mont, Oakland 11, Calif. 

Photo & Sound, Inc., 153 Kearney St., 
San Francisco, Calif. 

Screen Adettes, Inc., Sixty-Eight Post 
Bldg., 68 Post St., San Francisco 4, 
Calif. 

COLORADO 

Ideal Pictures Corp., 1739 Oneida St., 
Denver, Colo. 

OREGON 

Ideal Pictures Corp., 915 S. W. 10th 
Ave., Portland, Oregon. 

Moore's Motion Picture Service, 306-310 
S. W. Ninth Ave., Portland 5, Ore. 
Screen Adettes, Inc., 314 S. W. Ninth 

Ave., Portland 5, Ore. 

TEXAS 

Walter O. Gutlohn, Inc., 302!/2 S. Har- 
wood St., Dallas 1, Texas. 

National-Ideal Pictures, 2024 Main St., 
Dallas, Texas. 

Visual Education, Inc., Twelfth at 
Lamar, Austin, Texas. Also. Cotton 
Exchange Bldg., Dallas 1, Texas. 

WASHINGTON 

Rarig Motion Picture Co., 5514 Uni- 
versity Way, Seattle 5, Wash. 

HAWAII 

Motion Picture Enterprises, 12! S. Bere- 
tania Honolulu, T. H. 


CANADA 
General Films Limited 
Head Office: 
1924 Rose St., Regina, Sask. 
Branches: 
535 W. Georgia St., Vancouver, B. C. 
810 Confederation Life Bldg., 
Winnipeg, Man. 
156 King St., West, Toronto, Ont. 
1396 St. Catherine St., Montreal, 
Que. 


























5 Official Phote LU. 8S. Signal Corpse 


TODAY G-E projection lamps serve the,armed forces... for accelerated training 


} and behind-the-lines entertainment; serve many war plants, too. Tomorrow 
they will make for better visual education in school and_business. 
a ge 
, F 








Hear the G-E radio programs: “The G-E Ail-Girl Orchestra,” Sunday 10:00 p. m. EWT, NBC; “The World Today” news, Monday through Friday 6:45 p.m. EWT, CBS; “The G-E Houseparty,”” Monday through Friday 4:00 p.m. 
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sound motion pictures 
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Oe ee ~The JAM HANDY 
ganization _ 


VISUALIZATIONS + EDUCATIONAL SOUND PICTURES + TRAINING ASSISTANCE «+ SLIDE FIL) 
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